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To displaymen everywhere, a 


| Merry Christmas 


fiappy New Pear 


With the coming of the year end holiday season we extend our 
thanks to all our friends who have given us their full-hearted 


support and cooperation during this past year. 
PP Pp g i } 


It is this loyalty of my staff and the displaymen of this country 
that has made possible the continued leadership of Scheuer, 


and sparked the advance in design and quality of our fixtures. 


We pledge to continue the production only of original display 
fixtures in plastic, plastic and wood and wood alone to help you 


produce better “selling windows” during the new year of 1952. 








sSCHEUBR 
rixTunts 307 WEST 38'* ST.. AT EIGHTH AVE., NEW YORK CITY 18 


ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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anata Loo tor means GREATER SALES! 


Br iiierants 


New ideas in art and design... finest materials and 





craftsmanship ... mechanical action and many other 

features combine to give selling showmanship... 
designed to HELP THAT SALE! 

Loaned to America’s finest stores from coast to coast on 

predetermined schedules. Only cost to you is incoming 


transportation. 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
Specialists in Merchandise Presentation « Demonstration « Displays « Exhibits 








Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 
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Working With Papier Mache 
New York Displays Follow Varied Themes 
fe Racks Plus Color Plus Light 
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Promotions Coming Up! By Louis Gehring 


Public Helps Set Christmas Themes In Chicago Displays 
By Shirley Ware 


By Michael Scott 


z 


Let's Look At Interiors 
Easily Built, Low Cost Units For The Small Store 


Los Angeles Displays Use Earth Tones Effectively By Sally Sherry 
Display . . . On And Off The Record 


Vienna's Most Modern Store 


Spring Brides . ; 
Displays From Here And There 
Editorial . 

Display Ideas 

NADI News 
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Rexall's "Value Spot" 
Chicago Club Goes Rural 
For Valentine's Day 
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Your Column . 


By John Bowman 
By Jim Tupper . 
By George Fero 
By Robert Jones 
By Ernest Ehrman 


The Display Parade By Jim Tupper . 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


To start the new year right, DISPLAY 
WORLD presents in January the annual 
Display Forecast and Trends issue, in 
which diverse materials and equipment 
available for the first part of the year 
are shown and described. . . . Among 
the dozen or more articles in the same 
issue will be one from Paris, replete 
with display ideas . . . another on sell- 
ing the store's credit plan via display 

- and numerous others of equal 
interest . . . January issue, in the mail 
January 15. 


THE COVER 


This display was by Hans Ehrhardt, 
display director of Grands Magasins 
Jelmoli, Zurich, Switzerland. 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989 


SUBSCRIPTION RATES 


Published monthly at $4.00 @ year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
@ year. Canadien and foreign orders payable 
in U.S. funds by international money order 
or New York bank draft. Single copies 4 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
ef address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Association of 


Circulations Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you shore it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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Santa Claus exists he $ as cer 
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7 
ns ved the peg af? the’ neanlé 
yecacse he embodies the spirit of tt 
Chrstry eason 


> the windows of churches and of homes 
a Ory Qc c ' ec 
the Chr as spirit 4s 


expressed by a 


chor of young voices, a holly wreath In 


store windows, a horse drawn sleigh or a 





yTily group around the tree beautiful 


women and children, handsomely dressed 


in patrician settings eloquently Say 
Merry Christmas 
And thats what Mary Brosnan and Dot 


Willams and all of us want to wish every 


1sp ay director and store executive Merry 


hristmas New Year 


and a Prosperous 
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DISPLAY WORLD 


—with EATON “Velvety”* GRASS MATS 


Bring new life to your displays — 
add realism that stimulates good 
display ideas—with Eaton “Velvety”* 
Grass Mats. Made in a wide’ variety 
of attractive colors, sturdy Eaton 


good looks longer. Give your displays 
the advantages of an Eaton “Velvety”* 
setting! 

Order TODAY From Your Jobber! 


DECEMBER, 1951 





“Velvety”* Grass Mats keep their | * Trade Mark Registered. 





— a created with 


RCS 


Photomurals 


livens up store and 
window displays. 


EXCITING REALISM 


Write, wire or call for 
complete information and 
descriptive literaure No. 


DI2. 


RCS STUDIOS 


THE PHOTOMURAL CENTER OF 
123 NORTH WACKER DRIVE STATE 2-5977 


(Div. of Rapid Copy Service, Inc.) 
AMERICA 
CHICAGO 6 











IT'S NEW! FINALLY! 


Plastic Displays Made DUST-FREE! 


With MERIX ANTI-STATIC No. 79 


No more constant cleaning and wiping of dirtying plastic displays and fixtures. MERIX 
ANTI-STATIC, wiped or sprayed on, removes static-caused dust-attraction! Keeps displays, 
display fixtures clean, attractive, truly sales appealing! 

5 Gal... . .$7.00, gallon; 1 Gallon. .. .$8.50; 32 oz. SAMPLE ONLY $3.85 
Foggy or misty display windows? Use the reliable standby, MERIX ANTI-FOG! Keeps 
windows free of fog, mist or steam: 


5 Gal.....$9.75, gallon; 1 Gallon... .$13.95; 32 oz. SAMPLE ONLY $3.95 
BOTH ITEMS, FOB CHICAGO, ILLINOIS 
Make your displays turn into sales! Order both items today from... 


MERIX CHEMICAL CO., Dept. D-12, 1021 E. 55th St., Chicago, Ill. 








NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


wt 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 


@ Easily holds 12 copies 
@ Keeps copies clean 
@ Handy for reference 


$300 
—" each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI J, OHIO 
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SIGN MACHINES 
MAKE EXTRA PROFITS 


JA'BY INCREASING SALES 
[BY DECREASING COSTS 


No waiting or going without signs 
to put on your merchandise when you have the 
Line-O-Scribe machine. Signs can be made 
at once that tell shoppers about the quality 
and values you are offering. Alli items can be 
signed at little cost and sales can be pushed 
without irritating customers. 
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MODEL M711 MODEL M1422 
Capacity 7 x 11 inches Copacity 14 x 22 inches 


THERE’S A Line-O- Scribe 
FOR EVERY SIZE STORE 
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*& WRITE TODAY 
FOR FREE CATALOG 
which gives full de- 
tails and prices on all 
models . . . also tells 
you how Line-O-Scribe 
signs can increase 
your sales. 
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MODEL Mi4iI MODEL M2228 MODEL MS7II MODEL MK1I422C 
Capacity 14 x 11 inches Capacity 22 x 28 inches Capacity 7 x 11 inches Capacity 14 x 22 inches 





Showing at the National Retail Dry Goods Convention, Hotel Statler, New York City, January 7-10. 
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A‘SOCKO’ HIT 


at the NEW YORKER 


New Spring Line 


of DISPLAY FABRICS, 
ACCESSORIES and NOVELTIES 
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are the magic numbers, where 


eation never slumber: 


the ¢. reneker corporation 


Fifth Avenue, New York 22, N.Y 





bet. 55th and 56th) Eldorado 5-3256 








STUDIO FASHION MANIKINS 


call or write your Korrect -Way distributor for 


illustrations of the complete series 


‘ beau monde manikins are created by Korrect -Way Displays Division of American Fixture & Manufacturing Co. St. Louis, Missouri 
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Most display men are aware of this fact — that sign 
printing machines are a ‘‘must’’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare, them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 








Before you invest... 


MMVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 





DISPLAY 


WORLD 








analysis is made, we're satisfied you’ll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


Showcard Machine Model A, 
one of several models which 
answer all requirements. 
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Architects Specify 
in New, Modern 


When Famous-Barr Company, a May Company 
affiliate in St. Louis, opened its new, modern 
store, Famous-Barr—Southtown, in August of 
this year, it was tabbed as one of the most 
modern and efficiently-designed stores in the 


Mid-West. 


To blend with the modern interior, architects 
and store designers chose Peg-Board as perma- 
nent wall installations for many of the depart- 
ments of the new store. Decorative in design 


(Above) Peg-Board is strong and can be depended 
upon to hold reasonably heavy merchandise, such as 
mirrors, with the new specially-designed fixture which is 
now available. 


(Top, left) Peg-Board lines the walls of the Basement 
Shoe Department of Famous-Barr—Southtown. Displays 
such as this one can be quickly and easily changed for 
special promotions and sales. 


(Center, left) One section of the Picture Department 
shows how Peg-Board allows for a neat and orderly ar- 
rangement of the widest possible assortment of pictures. 


(Bottom, left) Peg-Board is ideal for displaying a wide 
selection of small merchandise. This illustration of the 
Hardware Department is an excellent example of how 
tools may be displayed to advantage on Peg-Board. 


GARRISON- 


2018 Washington Ave. 
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PEG-BOARD As 


Permanent Installation 


Southtown Branch of Famous-Barr Co. 


and functional in use, Peg-Board was selected as 
the ideal displayer-background. 

Because of its economy, flexibility and versa- 
tility, genuine Peg-Board offered many distinc- 
tive advantages: 

1. With Peg-Board, more merchandise can be 
shown to more people at less cost than with any 
other wall display material. Merchandise can 
be arranged on the board any way you wish— 
any arrangement, any combination of items— 
and it can be changed quickly. There are over 
100 holes in each square foot of Peg-Board, and 
each hole provides an opportunity for changing 
the displays. 

2. Peg-Board is simple and easy to use. As 
simple as the hook and eye, Peg-Board fixtures 
can be attached to the board, and in less time 
than it takes to tell about it. When you want to 
change “Peg” arrangement, merely slip out the 
fixtures and slip them into new positions . . . no 
tools required . . . nothing to go out of order 
.-. nothing to require replacement. 

3. Peg-Board can be used with almost any 
merchandise the department store sells—in fact, 
any merchandise that can conceivably be hung 
or suspended. The illustrations on this page 
show just a few of the departments in which 
Peg-Board was used. 

4. The Peg-Board you buy is a permanent in- 
vestment. Not only does it make an attractive 
wall design, but it provides a permanent means 
of displaying items from each of the particular 
departments in which it is used. Peg-Board is 
easy to keep clean and can be painted in sea- 
sonal colors. 

Peg-Board is available in sheets for use in con- 
structing displayers and panels for window and 
interior displays as well as for permanent wall 
installations. Peg-Board sheets are Tempered 
Duolux Masonite sheets perforated on 1 in. cen- 
ters with specially-designed close tolerance 
punches. This eliminates any danger of ragged 
holes or fractured fiber, and so does not impair 
the inherent strength of the board. 

Three types of “board” and over forty different 
“Peg” fixtures are available to hold a wide 
assortment of merchandise; in fact, almost any- 
thing that can conceivably be hung or sus- 
pended. Only genuine Peg-Board offers such a 
wide variety of fixtures. 

If you intend to remodel your place of busi- 
ness, look into the advantages of this new dis- 
player-background. Or, for window and interior 
displays, Peg-Board offers these same advantages. 


For New Ideas and Uses of Peg-Board, Write 
for Picture-Packed Broadside No. 21-D. 


WAGNER CO. 


St. Louis 3, Mo. 


(Above) Famous-Barr—Southtown used Peg-Board to display its wide selection 
of medicine cabinets and bathroom fixtures. Peg-Board displays such as this one 
show the merchandise at customer eye level and offer him the opportunity to 


HES BOARDS: 














Look for This Trademark. It Identifies Genuine Peg-Board. Manu- 
factured Exclusively by B. B. Butler Mfg. Co., Chicago, Illinois. 


(Below) Sheets of Peg-Board line this floor displayer in the Record Department 
of Famous-Barr—Southtown. Notice how the regular pattern of the holes in the 
board forms an attractive background, and at the same time, sets off the selection 
of record albums. 
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Your Display Will Look Better with 
“NATURALIKE” GRASS MATS 


Whatever your display may be—it will look better made in the following sizes: 3'x6', 3'x15', 3'x30', 
and “sell” better with “NATURALIKE” Grass Mats. 5'x6', 5'x10', 5'x15". 

Newly improved, with lines of stitching 1” apart— TUFF TURF SPRINKLINGS 

closely trimmed, and dyed a verdant green, these The new economical “fill-in” material for odd shaped 
ultra high quality mats will enhance your every spots difficult to fit with regular mats. Easy to reuse. 
display. Available in 3 lb. cartons. Grass green to match 
Fireproofed and mildewproofed—made of the finest your “Naturalike” grass mats. Fireproofed and 
raffia—multistitched to a durable burlap hase, and mildewproofed too. 


Order your "NATURALIKE™” grass mats and TUFF TURF SPRINKLINGS from your display jobber now — today. 
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Worse mars.» MEMORIAL GRASS CO. 





RICHSVILLE OHIO 























ms WEIGHT twat COUNTS 


WHEN DETERMINING VALUE OF PLASTIC HANGERS 


A cheaper hanger is almost always a lighter hanger 
and the simple Weight Test will prove this to be true. 
Next time you are offered a plastic hanger “that’s just as 
good for less” weigh the hanger against one of ours. 
You'll find the scale tips in our favor. 


Remember—a heavy hanger is a strong hanger 
and a strong hanger lasts longer. THAT'S THE 
REAL VALUE OF A HANGER! 


A Stempler hanger has been “the best buy” for the 
past half-century because we never compromise with 





\ 


NS 


Ryoho ening CCGG XY us since the turn of the century are proof of this policy. 
\ WM 


28 NORFOLK # STREET NEW YORK 2 NY ORchard 4-1780 


quality. Our hundreds of customers who have been with 
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Linoleum Manufacturer 


Uses DECA POLES 


in Waldorf Showroom 


More and more industrial firms and manufacturers 
are using new “Module Type” Deca Poles in their 
showroom displays. Shown on this page are three 
illustrations of how Deca Poles are used by Con- 
goleum-Nairn Inc., linoleum manufacturers, in their 
New York showroom on the mezzanine of the 
Waldorf-Astoria Hotel, New York City. 

Deca Poles are the answer to the need for a 
modern, free-standing display prop that is completely 
adaptable, flexible and versatile. These illustrations 
show how the Deca Poles add modern lines to the 
displays and how they attractively present a selection 
of linoleum samples along with descriptive panets 
and signs. 

Deca Poles are completely adaptable. They can 
be used anywhere you have a floor and a ceiling, or 
the equivalent. They accommodate ceiling heights 
from 31 in. to 25 ft. Easy to erect and dismantle, 
Deca Poles leave no unsightly marks on floor or 
ceiling. Deca Poles are economical, too. Made of 
carbon steel, they can be used over and over again in 
other displays. 

For displays of all types, no other prop offers such 
variety of application or durability as “Module Type” 
Deca Poles. Give them a trial in your store or 
showroom. 


Order a Deca Pole “Store-Test” Set Today! 


The best way to measure the value to you of the new “Module 
Type” Deca Pole is to “store-test” it in your own display de- 
partment. To help you do this, we have prepared, as a package 
unit, two Standard “Module Type” Deca Poles with an assort- 
ment of accessory fittings sufficiently complete to enable you to 
fully explore the possibilities of these dramatic display props at 
a relatively small cost. The complete set consists of: 





2—MS-36—Standard “Module Type” Deca Poles to 
accommodate ceiling heights from 31 in. to 12 
it. 6 in. Price, each $14.95 
2—MS.-34-S—Card or Frame Holders. Price, each $ 1.50 
2—MS-35—Face Plates without Flange. Price, each $ ) 
2—MS-39—Face Plates with Flange. Price, each 
2—MS-33—Drapery Clips. Price, per dozen 
2—MS.-38—Pole Clamps. Price. each 
2—MS-32—Batten Brackets. Price, each 
2—MS-31—-Picture Hooks. Price, per dozen 





Total 16 pieces, all in ice blue baked enamel finish, Price 
for the complete Deca Pole “Store-Test” Set. 


$ 3 9.9 5 F.O.B. ST. LOUIS 


To accommodate ceiling heights over 12 ft. 6 in. extra. 30 
in. modules are available at $2.75 each. 


New Deca Pole Broadside Available Soon—Re- 
serve Your Copy. Write for Broadside No. 21-D. 


Garrison-Wagner Co. 


2018 Washington Ave. St. Louis 3, Mo. 
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Get This Guide 


to Spring and 
summer Profits 


Colorful New Spring 

And Summer Guide 

Packed With 

Profit - Making 
Display Ideas! F 


NEW DESIGNS 
NEW PATTERNS 
NEW COLORS 


Here’s the way to make it a bigger 

Spring season than ever before! Send for Sherman’s 

free Spring and Summer Display Guide. 

It's full of the latest and most popular 

Spring display ideas, sure profit-makers for you! 

Sherman's valances, panels, background 

designs and die-cuts set the stage for Spring 

store traffic, stimulate Spring sales! 

Use the coupon below to send away for this 
— helpful free Display Guide now! 
WMI 73 : 
HE AR 


m.:) 
a 


| SHERMAN PAPER PRODUCTS CORP. D-12 
SEND IN 156 Oak Street 
THIS 8 Newton Upper Falls 64, Mass. 


Gentlemen: 5 
now x Please rush my copy of the NEW Sherman Spring and Summer 8 
FOR YOUR | Display Guidel a 


PAPER PRODUCTS CORPORATION =. 


NEWTON UPPER FALLS 64, MASS. DISPLAY 


V-684 Modern Flower Valance 








CHICAGO NEW YORK LOS ANGELES GUIDE 


ADDRESS: 
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Life-lasting unbreakable Plastic Size Dividers 
scientifically designed so they can't fall off 
your rack. Cloud-White with big, bold Black, 
easy-to-read numbers. Time savers of the first 
order—Makes it easy to organize merchan- 
dise. Keep stock neat in every department. 
Answer your Size Arrangement problems this 
Low Cost way. All sizes available, 1 thru 60, 
odd, even and half sizes. Also Blank. And in 
addition, available in sets — letters of the 
alphabet and days of the week. Superior at 


any price, but sensational at this 
low price. Orders filled for any 10¢ 
each 


Actual size 
3%" diam. 


#€P2 Actual Size i as to Z, in letters of the alphabet . . . 


« ey . every department, Alteration! Lay- 
3%” Diameter. tii Away! Delivery! Will Calli Only $2.75 
complete set. 





USE THIS HANDY SIZE DIVIDER ORDER FORM 





Size 1 SIZE $ SIZE 1) | SIZE 13] SIZE 15) SIZE 17] SIZE 19) SIZE 21 





SIZE 31 SIZE 35 SIZE 41 | SIZE 43 | SIZE 45] SIZE 47) SIZE 49) SIZE 51 





SIZE 10 | SIZE 12 | SIZE 14 | SIZE 16) SIZE 18 





SIZE 40 | SIZE 42 | SIZE 44 | SIZE 46) SIZE 48 








SIZE 6'/,| SIZE 6x | SIZE 81/, [SIZE 10%, |SIZE 12%/, [SIZE 14%, [SIZE 161/, | SIZE 18'/,| SIZE 20'/, | SIZE 22'/,| SIZE 241/, | SIZE 261/, | SIZE 28'/,| SIZE 30'/, 





















































BLANK @ 10ceach. Ato Z @ $2.75 set. ———WMon. Tue. Wed. Thu. Fri. Sat. @ 75c set. 
Qventiry Me. Sets We. 





SHIP ABOVE TO: (Please print or type clearly) 


ORDER TODAY! 
NAME 
STREET ADDRESS Ked Whing Rocuchs 


city BELLEROSE N. Y. 
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ing With Papier Mache 


By ERNEST F. YOUNG 
Display Shop Supervisor, The Bon Marche, Seattle 


LEMENTARY papier mache technique 

calls for a base of wire netting, news 

print strips, flour and water. For specific 
purposes (as outlined below and in Table 1) 
other types of armature, mache material, and 
solvent-adherent will be found to be superior. 
Such specific purposes include speed, flame- 
proofing, strength or size, ri , delicacy, 
texture, relief work, and prefinishing. 

For the basic setup, again, flour is slowly 
stirred into cold water until a thick, soupy 
consistency is reached. This is most conven- 
iently done in a 5-gallon can on the drillpress, 
with a stirring shaft resembling a _ giant 
eggbeater. About three-fourths of a gallon 
of the dry flour will be required. 

A stack of paste-wet strips of paper is built 


—Above, the 195! Christmas setting on the 

main floor of the Bon Marche. The theme is 

the forest primeval, with tree trunks and 

animals in flameproofed papier mache . . . 

Left, for a Seattle centennial window, Harold 

MacLaren showed the first settlers landing on 
Alki point— 
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—Right, steel rod comes to life as light 
armatures for papier mache deer . . . Below, 
upper left, light logs for ledges are air brushed 
with flameproof paint; logs were of tissue 
adhered to cardboard as described in the 
article . . . Upper right, assembly of flame- 
proof “bark” for the tree trunks on the main 
floor . . . Lower left, sculpturing in t-inch 
poultry netting, Irene Fix turns out a group 
of bear cubs . . . Lower right, wallpaper and 
tissue paper were used for the historical 
characters— 


up on a board, the extra paste being rubbed 
off into the can by hand. With a paper 
which “gives” more than newsprint, for 
example textured “Ripplecraft” or crepe 
paper, rough squares may be used instead of 
strips. As they become pliable, the strips or 
squares can be applied. It is best if the 
work can be done in two stages, with over- 
night drying of the base coat. 

Armatures are usually of l-inch poultry 
netting: l-inch to give’ more support to the 
paper than the 2-inch wire usually sold for 
chicken coops, and netting because it gives 
sufficiently to sculpture freely. For the bear 
cubs in the photograph no interior supports 
were needed, the entire animal being formed 
from one large piece of wire netting with 
two or three additions. For the full-sized 
bears and deer the netting was wired to a 
fs-inch cold rolled steel rod frame. In either 
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case the finished animals turn out to be ex- 
tremely light and, with their tough coating, 
rigid and durable. 

When rigidity is especially important, as in 
giant leaves, hardware cloth (galvanized after 
weaving) can be used instead of poultry 








netting (galvanized before weaving). For 
small objects roughly sculptured styrofoam 
serves as a speedy base of extreme lightness 
combined with rigidity. : 
For 30 giant stumps used to conceal indirect 
{Continued on page 60) 
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New York Displays Follow 


OUR Franklin Simon windows recently 
took cheerful cognizance of the wintry 
days to 
theme “We're all for putting on a Warm 


come. In establishing the 
Front . . . the best means we know: A 
wonderful roaring fire,” Display Director 
Winston Jones centered the setting with a 
charming verson of an Austrian _ stove, 
executed in papier mache with a glistening 
porcelain-like finish and framed with a 
matching white arch of the same design. 

Porcelain frying pans in varying sizes, 
from the Gift Shop, made an effective motif 
against the black seamless paper covered 
backwall. More of the little frying pans 
and two papier mache birds were placed 
atop the stove, which was animated with 
a rosy glow. 

In this happy circle the mannequins were 
comfortable in their “tea cozy skirts and 
tops .. . Separates from the Third Floor,” 
the skirts very colorful and combined with 
tops in solid shades. The bits of broken 
china on the floor, as if just dropped from 
the outstretched hands of the mannequin, 


created a human interest detail and at the 
same time served to relieve the black carpet. 

A heart-warming view of a rural general 
store was realistically depicted in a second 
window presenting country clothes for men, 
women and children who knew how to put 
on a comfortable “Warm Front.” Pact of 
the group were toasting themselves at the 
black (with red detail papier mache and 
generously dimensioned) stove in the cor- 
ner; others were absorbed in neighborly 
chit-chat and at ‘the same time mentally 
choosing from the well laden shelves of mer- 
chandise. Kittens and dog, a brass spittoon, 
an old coffee container and grinder, jug, 
and similar props developed. the 
atmosphere along with ancient ad- 


scales 
lively 


—Top, by Winston Jones, Franklin Simon & 
Co. . . . Lower left, by John Robert Cobb, 
Henri Bendel's . . . Lower tight, by Walter 
Hazeltine, McCree' . (All photographs 
nia Roehl Studio, New 

York City) — 


vertisements, some in color, some in black 
and white, of stoves and ranges. 

The elegance of the social side of the 
season was translated by Display Director 
John Robert Cobb with a quality of light- 
ness and sparkle in three Henri Bendel 
windows, when the evening mood was car- 
ried throughout in ice blue and _ white. 
Twigs and branches coated with plastic 
and combined with large flowers of the 
same medium formed a partial frame for the 
seated mannequin, which wore an ice-blue 
net gown with pale blue suede gloves. 

Large pieces of driftwood, sprinkled with 
snow, formed candlelabras for six white 
electric candles in snow-encrusted holders, 
three to either side. In the foreground 
driftwood also served as a support for a 
clear glass kidney-shaped shelf, dripping 
with “ice” and on which evening accessories 
and perfume were displayed. The pale blue 
ninon draperies making background were 
centered with a spidery medallion, also of 
the plastic and encrusted with false jewels 
in blue and with tiny metal foil stars. 
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Varied Themes 


Other accoutrements of winter appeared in 
the deep snow covered floor and the flocked 
side panels. Medium blue, and blue-and- 
white, lighting was used in the overall 
display, with blue fluorescent back lighting. 

The story for “The beautiful pale wools 
of Winter North South” was 
imaginatively yet with effective simplicity 
presented by Display Director Walter 
Hazeltine in four McCreery windows. 

On the left, orange seamless paper cov- 
ered the ramp and cube on which the man- 
nequin was posed .. . the climatic theme 
heightened by rows of real oranges. As a 
counter-point, the mannequin to the right 
wore her pale wool in the same shade of 
off-pink with a full length fur coat; the 
slanting panel was covered in white seam- 


—Top, by Henry Callahan, Lord & Taylor... 

Lower left, by Warren McCurtain, Gunther 

Jaeckel . . . Lower right, by Alfred Kay, 

Saks-34th Street . . . Right, by Tom Lee, 
Bergdorf Goodman— 
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less paper and spaced with rows of snow- 
balls which duplicated the size of the 
oranges. 

When the four Lord & Taylor windows 
presented “Ann Fogarty’s compliments-of- 
season” with “colors inspired in Italy,” 
Display Director Henry Callahan showed 
on the floor of each window a photograph 
of the designer with a pencilled note dashed 
off in her own handwriting—the note ex- 
plaining the specific inspiration for the 
fashions. Across the foot of each large 
note sheet a gold pencil was placed. 

“I loved the glass in Venice” applied to 
the accompanying illustration where the 
chandelier was in pink and blue and the 
candelabrum was an exquisite blown Vene- 
tian glass. The floor and matting for the 
note was done in mottled red paper, the 
backwall in black seamless. Red painted 
poles, symetrically placed, framed the props 
and mannequins, the color scheme a re- 
flection of the featured fashions. 

In a second window of the Ann Fogarty 

[Continued on page 56} 








By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 
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Pipe Racks Plus Color Plus Light 


By KIM HOFFMANN AND STEPHEN HEIDRICH, Designers 
New York City 


YN the July, 1950, issue of DISPLAY 
>| WORLD we presented the design of Will 

Krane and his associates’ Casualaire 
‘store in New York City’s Greenwich 
Village. The store was an experiment 
which took place in a minimum location. 
"Due to a number of design tricks the store 
‘gained a rather spacious look and due to 
"the expert management and skillful buying 
program the store venture became a success. 

Thus encouraged, the owners set out to 
gain more territory and signed a lease for 
another long and narrow store—this time 
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on the “dead” side of active Lexington 
avenue in the fashionable fifties. 

Again the condition was to keep cost at 
a minimum. Before going into further 
detail let us say that we found a way to 
keep cost low, that the store turned out to 
look quite unusual, and that the owners are 
so satisfied business-wise that they are think- 
ing of further expansion. 


—Pipe racks painted in bright tones, against 
dark walls, were used for this novel shop 
treatment by Hoffmann and Heidrich. The 
space involved is long and narrow and low 
cost of fixturing was a primary essential. 
Note the wall displayers of expanded metal 
screen . . . At the left are two pipe rack 
displayers— 
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The idea of taking a store on the dead 
side of the street was compensated for by 
a reasonable rent. It was our duty to make 
the store stand out in such a way that peo- 
ple would not mind crossing the street to 
visit it. Since the store was to open during 
a season when much artificial light-is used, 
—fall—and since it was to be kept open at 
night, we were able to lift it out of the 
relative darkness of the street by creating 
strong lighting effects and by setting the 
store off against the dark street background 
just as one would present a jewel against 
black velvet surroundings. 

For merchandise and design reasons the 
two long walls had to be kept rather dark 
Consequently reflection of the light had to 
be gained by painting the ceiling dead white 
and by using a medium light gray mar- 
belized linoleum for the floor. 

Except for strong lighting in the windows 
and throughout the store no unusual ex 
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—At the left, pipes and metal screen have 
been combined to form a display unit . . . 
Below, another of the ingenious pipe rack 
displayers . . . Right, shirts are displayed as 
shown . . . The final illustration gives a better 
impression of the store as it actually is— 
dark walls against which the fixtures stand 
out vividly— 


"a 





penses had been created at that stage in 
the program. 

The budget idea was brought to full bloom 
by introducing pipe-racks for the clothing 
and ordinary office metal cases with ex- 
changeable shelves for shirts, socks, and 
similar merchandise. 

Color was the means of lifting the entire 
effect to one of interest and attraction. 

The two long walls were painted in a 
near-black coffee brown, from which all 
light merchandise stands out in maximum 
freshness. The pipe-racks were arranged 
on the left side of the store in staggered 
fashion, projecting only slightly near the 





door and projecting more toward the back. 
Between the pipe-racks, spaces were re- 
served for customers to walk and inspect the 
merchandise. In these aisles the walls were 
covered with heavy standard wire mesh of 
the kind frequently used to protect glass 
doors from burglars. The screen nearest the 
door and the two adjacent pipe-racks were 
painted a light, clean yellow, standing out 
beautifully against the dark brown walls. 
The next set of racks and wire mesh was 
done in an orange-yellow, also of great 
luminosity, the following row an outspoken 
orange, and the iast row a copper-red. All 
colors suitable for a men’s wear store are 


[Continued on page 47 














Pre-View 


ERE are ten displays which proved 
H successful last season for merchan- 

dise or promotions which come up 
for attention early each year. 

Top left, Frederick Asmussen, The Myer 
Emporium, Melbourne, Australia, got action 
and interest into this rainwear display by 
wiring the coats as if whipped by the wind 
and placing the shoes as if their spectral 
wearers were walking. 

Left center, forced perspective caused by 
the diminishing statues painted on the back- 
ground and the converging lines gave this 
display its out-of-the-ordinary touch. It is 
by S. G. Smith, Barter’s Pty. Ltd., Hurst- 
ville, Australia. 

Flower-bedecked valentines gave a festive 
feeling to this display of party clothes for 
children. Copy was lettered in pink on 
white satin ribbons. Solly Sollenberger, 
under the direction of Guy Malloy, did this 
display for Neiman-Marcus, Dallas. 

Another Neiman-Marcus display is that 
for luggage, suitable for cruise or resort 
windows, or for vacation displays later on. 
This was one of a series of windows pre- 
senting “coordinated clothes and luggage 
for the right time and the right place.” 

Blouses were suggested for gifts in this 
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window by William Bellison, Sonnenfeld’s, 
Inc., St. Louis. The suspended blouses were 
on plastic hangers supported by ribbons. 


3are branches suggested early spring in 
the display having the airplane for back- 
ground and the mannequin standing on a 
boarding platform. It is from Marshall 
Field & Co., Chicago, John Moss, director 
of design. 

Below, a display by Guy Malloy, with 
possibilities for the white sale promotions 
of January. 

Roman mythology figures are on the back- 
ground for the display of yard goods in 
which Venus is seen arising from the sea- 
shell. It is by Hans Erhardt, Grands 
Magasins Jelmoli, Zurich, Switzerland. 

For spring millinery, Edward Von Cas- 
tleberg, Bloomingdale’s, New York City, 
used the setting seen at the right center, 
the windows fronted by flower-boxes in 
which were growing tulips. 

in Chicago, at Goldblatt Brothers’ 

street store, J. Boghosse showed 

hats surrounding a fashion designer 
seated at her drawing board, while clusters 
of flowers were caught here and there in 
netting. 
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by ude ehring 


Display Designer and Consultant 
New York 


Arrangement: This first of a series of early spring 
displays consists of two definite units in a pleasing 
arrangement. j 


} 


Properties: For the background, a spring-like at- 
mosphere is created by a colorful arrangement of 
flowers and birds. Two of the new spring suit 
models are shown, one on the mannequin and the 
other on a form. Flowers decorate the base of 
the form and copy card on the right helps to 
balance the display. 


Arrangement: Various elements are noted in this 
cruise display. The elements are arranged in a 
pleasing circular formation. 


Properties: On the background ships are sil- 
houetted by means of light. A vacation poster is 
shown and flanked on each side by figures wearing 
bathing suits or sun-suits in white. A large snow 
ball bears the caption, "Cruise in White" and is 
displayed between the two mannequins. Sea shells 
and anemones decorate the floor of the window. 
Copy card is at the left. 
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Arrangement: The social season suggests parties 
and this display dramatizes such occasions. It 
consists of one definite unit surrounded by various 
elements. 


Properties: In this display a black patent leather 
background is used with the cut-out portion in the 
center in a gold background. This cut-out section 
reveals a pair of dancing legs. An evening slip 
graces the edge of the circle. Lacy masks are 
attached to ribbon streamers suspended from the 
ceiling. Evening slippers are also displayed. Copy 
card is shown in left foreground. 


195) 
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COMING UP 


Arrangement: This men’s sport shirt display consists 
of three units neatly arranged. 


Properties: The special feature in these sport shirts 
is the action back and the mannequin is shown 
dramatizing this feature by the swing of a golf 
club. A two-tier display riser is used for shirts and 
accessories. Copy card is at the extreme right. 


Arrangement: Here is an interesting men's shoe 
display. It is made up of several elements com- 





bined to form a single unit. 


Properties: In this display shoes and canes are 
arranged in an interesting pattern on spun glass 
which when puffed up resembles a cloud. Sug- 
gested caption, ‘Walking on Air.” 





Arrangement: This window is a reminder to pre- 
pare for early spring rains. The display consists 
of several elements combined to form a single unit. 


Properties: Rain-coat, trousers, hat and umbrella 
are all suspended by invisible wire and made to 
form a figure walking in the rain, simulated by cello- 
phane strips. Another rain-coat is displayed along 
with hat and rubbers. Copy card is shown ot 
extreme left. 
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VER a period of. some time, each 
ristmas season has brought stronger 
pressure from the public for a return 
to the true spirit of Christmas in Chicago 
displays. This year, after receiving numer- 
ous letters and petitions from women’s 
clubs, church groups, and civic organiza- 
tions, the major stores in Chicago took 
cognizance of this growing religious interest 
and devoted at least one window to a bibli- 
cal theme, a purely institutional display 
which it is felt is sound business policy from 
the standpoint of building good-will. 

Carson Pirie Scott & Co. gave over a 
bank of State street windows to four 
dioramas translating such well-known 
hymns as “Away in a Manger,” “All hail 
the New-born King,” “Adeste Fideles,” and 
“Silent Night.” Much attention was given 
to decorative details by Clement Bradley, 
director of display, in staging the elaborate 
settings as Carson's contribution to foster 
a more sacred meaning of the day. All 
floors were inlaid with a silk screened. pat- 
terned tea-paper and were spatterdasled. 
Orange, green, blue, and purple velvet cur- 
tains, stencilled with gold and heavily jew- 
eled, were drawn back by angels and 
cherubs to reveal sculptured figures set in 
shadow-boxes 5 feet by 7 feet in size. 
The foregrounds were brilliantly lighted and 
the backgrounds were subdued to create an 
impression of distance in time and space. 
The four scenes will remain on display dur- 
ing the entire season and many congratula- 
tory letters have already been received by 
the store. The third photograph is the 
scene titled “Away in a Manger,” from one 
of the series. 

A pre-Christmas showing of evening 
gowns of white against bright red, black 


—Upper left, by Reed Schlademan, The Fair 

Store . . . Directly above, by John Moss, 

Marshall Field & Co... . Center, by Clement 

Bradley, Carson Pirie Scott & Co... . Left, 
by J. Boghosse, Goldblatt Brothers— 
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against bright green, bright green against 
black, and red against white achieved ball- 
room status by a crystal chandelier and a 
natural cherry screen at The Fair Store 
(first illustration). A tree finial and a few 
small metallic balls set in the open sections 
of the panels announced to shoppers that 
“Dancing and Romancing” affairs were in 
the offing. The series was by Reed Schlade- 
man, display manager. 

Marshall Field & Co., where “Christmas is 
not Christmas without a day at Field's,” 
celebrates its 99th Christmas with a new 
version of the “Uncle Mistletoe” story, the 
fifth in a very successful series. In this 
year’s story, Santa’s jolly emissary of good- 
will relates “How I met Santa and Santa 
met me,” unfolded in verse in 13 windows 
from Washington to Randolph street as 
light-hearted entertainment for young and 
old. The magic of Christmas permeated the 
Store for Men, too, which has expanded 
from a men’s section of four small counters 
in 1871 to a modern store of five complete 
floors where men can shop with ease. 

In calling attention to the “Gala season 
for the silhouette” John Moss, director of 
design, featured “The Slipper” with a mod- 
ern treatment in white and tinsel (second 
photograph). Modern Christmas trees of 
wire and conical pyramids of flittered paper 
and tinsel stressed the silhouette dictated by 
designers of the period. The sub-copy, 
“with the short evening dress, the little 

was written over a shaded outline of 
a pyramid. 

The 1951 Christmas decorations along 
State street—the “Main Street of the Mid- 
dle West’—represent a return to the tradi- 
tional, combined with the ultra-modern in 
design. Modern wrought metal tree forms 


[Continued on page 66] 


—Directly above, by John Moss .. . 

right, by Michael San-Fratello, BOA, Shoe 

Salon . . . Center, by Clement Bradley .. . 
Right, by Reed Schlademan— 
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department. At the left of the main entrance 
a large colorful three-dimensional display 
stands as the symbol of “A Man’s World.” 

The main floor, reading clockwise, accom- 
modates sportswear, shoes, Shave Shop, jewel- 
ry, accessories, furnishings, Smoke Shop, 
collars and shirts, pajamas, hosiery and 
neckwear, underwear, and the Hat Shop. 

The second floor is devoted to men’s 
clothing, including a Hunt & Winterbotham 
custom shop, an elaborate fitting lounge, a 
customer’s lounge, the Town & Campus 
Shop and an evening shop with a moon 
mural, companion piece to the main floor sun 
mural. 

The lower level, subtitled “A World of 
Fun,” is dedicated to the sports world and 
revolves around a big “Kalex” world clock. 
In this department the fixtures have been 
specially designed so that customers can see, 
feel and try the merchandise as much as 
possible. Here the columns are enclosed in 
green stained cypress, with display accents 
on yellow, orange and green. The lower level 
also features The Cockerel grill, a restaurant 
reserved exclusively for men. 

Fixtures throughout the store are of oak, 





stained in various color combinations. Thus 
a continuity is achieved and yet there is 
variety in the striking colors. Neutral brown 
and beige, with bright accents of orange, 
yellow and green predominate on the main 
floor. In almost every department the floor is 
of dark green spatterdash tile, contrasting 
well with the fawn “Formica” table tops. 
Departments are so arranged that they form 
a series of islands, contributing to the easy 
flow of traffic and an orderly appearance. 
Recessed fluorescent louvered fixtures are set 
into the metal pan ceilings, with adjustable 
downlights interspersed. 

Rich’s believes firmly in the importance 
of this merchandising approach. “Today,” 
the store says, “men choose their golf wear, 
swim wear and office wear with as much 
loving care as their wives spend on their 
own wardrobes, though men still like to pre- 


—Upper left, by H. Meissner, Franklin Simon 
& Co., New York City . .. Top right, by Mrs. 


Meredith Mann, Martin's, Brooklyn . . . Lower 

left, by Luke Maletich, Gimbels, New York 

City . . . Lower right, by Billl Meissner, 
Ohrbach's, Los Angeles— 


tend all their studied effects were achieved 
casually.” Rich’s new “Store for Men” was 
created with this thought in mind, and believes 
that it marks the beginning of a new era of 
merchandising to men in the Southeast. 

We made a quick jump out to Allentown, 
Pa., the other day for a look at Hess 
Brothers. By now, almost everyone in re- 
tailing is more or less familiar with the 
indefatigable enterprise of Max Hess, with 
his flair for drama and his reputation for 
precedent-breaking. The store in Allentown 
is as neat a package as we've seen. For a 
city which numbers about 100,000 inhabitants, 
Hess Brothers is an unusual store. It has a 
real air of metropolitan greatness about it, 
not only in the merchandising policies but in 
the decor as well. 

Each floor has its own character, its own 
color scheme, with heavy emphasis on brand 
identification throughout. The main floor 
glove department (third illustration) is typi- 
cal of the treatment throughout the store. 
A smart, rich color is used on the wall (deep 
green, in this case), with the brand names 
in cut-out letters, contrasting effectively. 

[Continued on page 73) 























DECEMBER, 1951 





























— 


/ \ f é | \ 
BAN WNN 
VS ZAVAS 

SW 

SF NN 


DISPLAY WORLD 
































y 
Ee 
sal 
> 

O 
U 

O 
ae | 
E 
CO 
> 
a, 

© 
LLJ 






















































































DECEMBER, 1951 


_.. For The Small Store 


(A). This hosiery window display can be 
installed at low cost, and it will boost the 
sale of any advertised brand of hosiery. 

Cut the large ring out of pieces of wall- 
board, attach together and brace in the back 
with 1 by 2-inch wood. Tack or pin on 
boxes of the brand of hosiery to be displayed 
and hang the completed center piece from the 
ceiling with wire. 

The large simulated hosiery box used in 
the center can also be made out of a sheet 
of wallboard on a 1 by 2-incly frame. Cut 
a hole in the center and insert a pair of 
hosiery forms. A few yards of pastel rayon 
netting can be used around the legs for 
further decorations as shown. 

Have your local sign man make the show- 
card and cut-out girl and tack in position as 
indicated. 

The two side display units are easily built 
out of lengths of 8 by 10-inch diameter card- 
board tubes with a half circle top cut out 
of plywood. 

The two plaque displayers on the side walls 
can also be made out of plywood and scrap 
lengths of pine board. 

It only takes the prospective customer a few 
seconds to walk by a show window, and for 
this reason an eye-catching center piece, one 
which will tell the story at a glance, should 
always be used. In this case the giant size 
hosiery box in the center plus the sheer hose- 
clad legs will do the job. 

(B). A manufacturer can spend a fortune 
to design and finally produce a line of mer- 
chandise, and another large amount to ad- 
vertise it, but the method in which the goods 
are displayed at the point-of-sale on the store 
counter has a lot to do with the volume of 
sales. This is the reason why such a num- 
ber of stores are now planning and installing 
numerous feature displays in all departments. 

This sketch shows a counter binned off 
with 6-inch or 8-inch glass so that a mass 
display of men’s shirts can be shown. Or 
much the same display could be achieved 
through use of the plastic boxes used by 
so many stores. 

Use 1 by 2-inch lengths of lumber to 
make the frame and tack on a piece of scrim. 
Pin on a few shirts in position as shown. 

Top off with cut-out letters or a strip 
showeard, and attach the uprights to the 
counter top with angle irons. The two side 
shelves can be cut out of scrap lengths of 
pine board which are attached to 1 by 2-inch 
uprights with metal angle irons. 

It is always good policy to display related 
items together whenever possible, and a dis- 
play of men’s ties on both sides of the center 
panel on which the shirts are displayed will 
pay off in many extra sales. 

Whenever available floor space will allow, 
plan to display one size of shirts on each 
table or counter, as this will make it possible 
for a customer to make a quick and easy 
selection of the size he wears, or wishes to 
purchase. 

(C). Signing is a very important selling 
tool in any store and a good illustration of 
a sign treatment to attract attention and help 
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sell is the one shown on these two low 
counters on which shag rugs are displayed. 

Use lengths of 1 by 2-inch lumber and at- 
tach to the counter tops with metal angle 
irons. Cut the star design out of wallboard 
and paint with bright red showcard color 
with the lettering and price in white. 

Pile up the various colored shag rugs on 
the counters and let the eye-catching signing 
go to work to attract attention and help 
sell the merchandise. This type of signing 
pays off during a sale, especially with goods 
which can be mass displayed on low counters. 

(D). This space-saving unit can be built 
locally in any good carpenter shop and many 
lines of impulse sales items can be displayed 
on it in a minimum floor space. Build the 
A, B, and C sections as separate units so 
they can be rearranged in various positions 
as required. 


Augusta Corporation 
Announces Winners 
Each year the Augusta Knitting Corpora- 
tion, Utica, N. Y., holds a window display 
contest featuring “Haps”, the one-piece shirt 
and shorts. Prizes are $150, $100, and $50. 
Prize winners are selected on the basis of 
originality, sales appeal, and artistic merit. 
Awards in this year’s contest have been 
made to the following: First, W. L. 
Gangluff, Metropolitan Company, Dayton; 
second, Harry W. Nelson, E. & W. Clothing 
House, Rockford, Ill, and third, Charles 
M. Art, Mullen & Bluett, Los Angeles. 
Honor awards of $25 each went to the 
following: Abraham A. Liber, Jordan 
Marsh Company, Boston; Barnett Laffer, 
J. P. Carey, New York City; James Camp- 
bell, The Biedenbender Company, Cincin- 
nati; M. L. Schwabacher, Hulce Underwear 
Company, Toledo; William D. Horton, The 
System Company, Brockton, Mass., and J. 
B. Hammond, Geo. Innes Company, Wichita. 
Contest judges were Ed A. Sajous, editor, 
Apparel Arts; Walter H. T. Raymond, 
editor, Men’s Wear, and J. Gardiner, display 
director, Wallach’s, all of New York City. 
The judging took place after a_ special 
luncheon at the Hotel Vanderbilt. In at- 
tendance besides the judges were H. S. 
Bourgeois, vice-president, Rodney Wilcox 
Jones, Jr., treasurer, and J. J. McKeon, ad- 
vertising department, of the Augusta Knit- 
ting Corporation. 


Officers Are Elected 
By Detroit Group 


At the regular election of officers on 
November 12, the Detroit Display Club ap- 
pointed the following: President, Robert E. 
Lee, J. L. Hudson Company; first vice- 
president, Hugh A. Ferguson, Copy Craft, 
Inc.; second vice-president, Tice Vicary, 
Detroit Edison Company; third vice-presi- 
dent, L. R. Welts, Richman Brothers; fourth 
vice-president, Don Ferguson, Clayton’s: 
secretary, Frank E. Whitelam, Doerr |S 
Associates; treasurer, Ralph D. Johnson, J.% 











L“Hudson Company. ” 


TURN TABLES 


THAT ARE TIME-TESTED 
DEPENDABLE PERFORMERS 


Ruggedly constructed, heat-treated 
steel gearing resists wear indefi- 
nitely under continuous operation. 
Use of spiral gear drive affords 
smooth, effortless transmission of 
power from motor to revolving turn 
table. Reduction gears sealed in 
oil for quietness and efficiency. 


With A.C. 18-watt current consumption 
motor of bal d load capacity of 200 
Ibs.; 12" diamet lumi losure 
and 8 foot heavy duty UL approved cord 
and plug. Shipping weight 15 pounds. 
Speed 3 R.P.M. Overall height 534". 
Electrical contacts for illumination avail- 
able at additional cost. 








Friction drives allows display to be 


stopped purposely or accidently 
without damage to gearing or 


motor. Precision built throughout. 
Finest ball bearing. 


Model No. 500 
Complete veseeeeeee* DO 
Available in 75 and 500 


Balanced Load Capacity. 
Prices on request. 


Mail Orders Filled Promptly 


Member NADI 


ART R. COHEN CO. 


MODERN DISPLAY EQUIPMENT 
810 PENN AVE., PITTSBURGH 22, PA. 
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Los Angeles Displays Use Eart 


EVERAL Los Angeles displaymen with 

the various May Company stores proved 
recently that they are not dependent on 

) striking colors in order to produce exciting 
effects. Many stunning windows were done 
Yin black and white, while others used only 
various shades of brown, tan and beige. The 


Htones “Insp'red by Mother Earth” were in 
}rich, reddish browns and shades found in sand 
Sand clay and were worked up into some really 
}charming windows. 


3; Thompson, display director of The 
} May Company’s downtown store, showed 
bags and other accessory merchandise in 
“Spice Brown,” held up by packing crates 
Hcovered with brown burlap. The background 
was the cuntrast color, done in mustard 
} yellow. Match-stick bamboo screens sus- 
pended at the rear were stencilled with the 
color slogan. Jars of real spices were placed 


on the burlap floor to complete the window, 
which is seen in the first photograph. 

For the opening of the opera season, 
Thompson had a series of windows with 
mustard-gold backgrounds. Mustard and 
gold were also used with black on the tile 
flooring. A gold and black marbelized upright 
formed the background for an ornate black 
shadow-box, the top of which had a crown 
and cross somewhat like that on the Prince 
Matchabelli perfume bottle. All black ac- 
cessory merchandise was shown on and by a 
bust form which held a sparkling compact 
in its black-velvet-gloved hand. The copy 
read, “First night at the opera.” 


—The two displays pictured at the top of 
this page, and the one at the lower left, are 
by Stanley E. Thompson, display director for 
The May Company-Downtown . . . Lower right, 
by William C. Lambert, Barker Brothers— 





A corner window at the same store was a 
reproduction of a corner drug store, with its 
familiar soda fountain, candy counter, and 
merchandise. As seen in the third illustra- 
tion, all the mannequins were in action poses 
and showed teen-age fashions in brown and 
yellow. 

William C. Lambert, director of display 
at Barker Brothers, used prop squares made 
of wood and painted black against an orange 
wall color, as pictured next. A black wrought 
iron dining table and a coffee table, both 
with glass tops, were used together with the 
squares to display tablecloths in white, bril- 
liant red, deep olive and chartreuse. 

In another window, not illustrated, Lambert 
used hand-blocked linen with an ink blue 
background and a cherry, gray, and white 
figured pattern. Four maps, framed with 
maple and with carbon blue matting, were 


canencsaoaee 
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Tones Effectively 


hung vertically on the wall, which was deep 
blue. White milk glass lamps with red shades 
were lighted on either side of a red and 
white love seat. The rug was cherry red, 
and the door way was formed by white 
louvres. 

In a Barker Brothers rug window, Lam- 
bert had chartreuse rocks scattered on the 
sandlewood floor. A moss green rug in a 
frame supported a darker green chair with 
a metallic thread. A red and green rug 
called “Tomato Patch” was on the backwall, 

1d a gray rolled rug stood at the left. The 
“Tomato Patch” rug was spotlighted, and 
there was a lighted lamp beside the rolled 
rug. The copy read, “News in Carpeting! 
See Life Magazine for the story of carpets.” 
An issue of Life was shown with green and 
silver fabric. This display is not illustrated. 

Robert E. Rough, display directcr of The 


May Company-Crenshaw, Crenshaw at Santa 
Barbara, used three black cords stretched 
frcm ceiling to floor and connecting at a 
coarsely woven mat which supported the 
reader, xtures — combined with smooth 
leathers.” A single manequin wore a black 
wool gown and stole, while smooth black 
leather accessories were shown on the floor. 

In another window Rough showed a winter 
bride in traditional gown. The reader said, 
“On the day you're the loveliest.” The 
bridesmaid was in beige lace. 

Jim Stewart, display director of The May 
Company, Wilshire, had a wrought iron rail- 
way gate with a lighted directional sign 


—Upper left and right, by Robert E. Rough, 
The May Company-Crenshow . . . Still another 
May Company unit is represented by the 
displays pictured below; they are by Jim 
Stewart, The May Company-Wilshire— 


By SALLY SHERRY - 


reading “Bon Voyage” above two mange- 
quins in “Going Away” clothes. Fashionable 
luggage was also displayed. 

In a series of windows showing manne- 
quins in gray suits, Stewart had on the 
backwall an acrostic of the word “gray” run- 
n.ng both vertically and horizontally and with 
the letters lighted from in back—the hori- 
zontal ones with little globes lighted in 
front. The letters were supported by black 
uprights. 

Not pictured are the following: 

At The Broadway-Crenshaw, Display 
Director E. J. Nardini had five mannequins 
in coats and suits against a background of 
white winter trees and magnified snow 
flakes. The name “Willi” was in cut-out 
script form against the backwall and was 
lighted by street lanterns on either side. The 

[Continued on page 53) 
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...on and off the record 





—Dale A. Metzger lost both legs in 
1945 while with the 28th Infantry 
Division; today, as a card writing 
machine operator with Maas Broth- 
ers, St. Petersburg, Fla, he is a 
splendid example of a man who re- 
fused to submit to misfortune. There 
are many display jobs which can be 
filled by the physically handicapped; 
all they need is the chance— 


—George Allen, Castner - Knott, 
Nashville, accepts $250 in Defense 
Bonds from a Haggor Company 
representative (center) for his entry 
in the firm's display contest. At the 
left is Donald Ross, president, and 
W. G. McMahon, clothing buyer, of 
Castner-Knott— 


—Jim Logan, salesman for 
Schack's, Chicago, set a 
new world's record for Pa- 
cific sailfish taken on 3- 
thread line with this 124- 
pound specimen caught at 
Acapulco, Mexico, No- 
4 iia . _ if ! 4 > ui) 4 vember 25. Logan also 
owt ane — .. : out ag : : > ie fished in the International 
oe c re » ay : - , bes : a Light Tackle Tournament 
rector o e Bon j | , at Acapulco, finishing in 
iorche, Seattle, is bed Mes 3 ; » third pla 
use his entry won top [ia fy, j ‘ , . Cee 
mors in a nation-wide 
play contest sponsored 
the Indian Head and 
mestics Division of Tex- 
n, Inc. His award was 














—lrene Hicks, display and advertis- 
ing manager for The Orchid Shop, 
Wichita Falls, Texas, cuts a cake in 
conection with a Red Cross shoe 
anniversary promotion. Left to right, 
Mary Lea Williams, Nina Mclinturff, 
Mae Hill, Andrew Hauer, Mrs. Hicks, 
Frank LeBeau, and Walter Peltason, 
manager— 


—Ted Solomon, left, and Guy 
Malloy, . display directors for A. 
Harris & Co. and Neiman-Marcus 
Company, respectively, of Dallas, 
inspect the especially-made English 
teakwood door handle on the front 
door of Marshal E. Moody's new 
display showrooms in the same city— 





COLLOID TREATED FABRIC 


in a PRESS..SQUEEZE..PRESTO! 


Easter Eggs, Rabbits, Display Units, 


Formed In Seconds! 


. . «need expensive metal moulds? Heavy equipment? Definitely not!!! A scrap of plywood, a rubber mat, 
a hand press, and with “CELASTIC" as your magic wand .. . you are master of your display fate . . . 


PACKED IN 
25 and 50 
yard Rolls 


PICTURE ONE: Finished "Celastic" bottle as described 
Plywood male and female dies and 


in method three. 
sponge rubber mats. 


METHOD ONE is to cut the outline of a shape 
in plywood and remove the insert. This represents 
the female die. The insert is trimmed about %& 
inch and mounted on a piece of plywood which 
is now used as a male die. Cut piece of 
“Celastic’ from roll and dip into ‘Celastic” 
Softener about two seconds. Remove and allow 
to set. When "Celastic” is almost dry place 
between male and female plywood cutouts, place 
in hand press, apply pressure and then release. 


“Celastic" forming 
method No. 2. 


METHOD TWO is to use sponge rubber mats (the 
type used for kneeling pads) with only the female 
plywood die. The treated piece of “Celastic" is 
placed over the plywood and the rubber sponge 
mat is placed over the “Celastic’. It is then 
placed in the hand press, tightened and imme- 
diately released. This method is most effective for 
high embossing or raised letter effects, an example 
is in picture two—the raised lettering that is 
leaning on the side of the press. 


DIP IT! 
DRAPE IT! 
SHAPE IT! 
CAST IT! 


PICTURE TWO: Finished “Celastic™ lettering held in 
model's hand described in method No. |. 
leaning on press, described in 


Finished 


METHOD THREE is the same procedure as i 
method two but with additional use of a male di 
for deeper draws. The male die is made of 
discarded insert of the female plywood die. Th 

is trimmed about % inch and built up in co 
centric pattern and rounded. Enough clearan 
must be allowed for male die to force rubber m 
and "Celastic’ through female plywood cutout, 
Picture one shows forms used in this method. 


The effect will be as in picture two—that is held 
in model's hands. 


From “Celastic” roll cut a 
piece of "“Celastic’ then dip into 
“Celastic’ Softener about two seconds, 
remove and allow to set. 


STEP No. |: 


STEP No. 3: Place in press, apply pressure, 
then release. 


STEP No. 2: When "“Celastic" is almost 
dry, place "Celastic’ between plywood 
cutout (female die) and rubber sponge 
mats (type used in kneeling pads). 


STEP No. 4: Here is finished formed 
"Celastic’ bottle being released from 
female plywood die after press. 


To those engaged in silk screening . . . here is the answer to three dimensional posters and signs . . . need we mention “point of 
sale” business? . . . and don’t forget it can be used for outdoor work too!! It’s weatherproof, lightweight and unbreakable. 


dl 


125 WEST 26TH STREET, NEW YORK CITY 1 


*Trade mark of The Celastic Corp. 


NATIONAL DISTRIBUTORS — U.S.A. AND CANADA 
DISPLAY AND ALLIED INDUSTRIES 


alters inc. 
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Vienna's Most Modern Store 


" BOUT 50 miles from the lron Curtain, 
A in the center of Austria's famous capi 
tal is the Kaertnerstrasse, one of the 

fine shopping avenues in Central Europe. 

During the last war the beautiful buildings 
in this famous Vienna thoroughfare were 
almost completely destroyed. However, the 
past 50 years of Austrian history, the disasters 
ot Vlorld War IL, and the present status of 
Austria have aot subdued the natural \ 
nese spirit v1 optimism, 

Austria's determination to forget its past 
and to face the future with confidence is rep- 
resented by the new umann building. The 
rather conservative Viennese could be ex- 
pected to be first a little bit doubtful about this 
modern structure in their beloved Kaertner- 
strasse, but their newly acquired awareness 
ot modern development has quickly overcome 
any earlier doubts and “streamlined” Neu- 
mann today has become dear to their hearts. 

The Neumann-Kaertnerstrasse store, fea- 
turing men’s, women’s and children’s apparel, 
was opened less than two years ago on May 


1950, replacing the almost century-old 
Neumann building that stood at the same 
location as a landmark of Vienna. For a 
hundred years the firm had flourished in the 
old Austro-Hungarian empire and the name 
Neumann a by-word for high grade 
ready-to-wear clothing. Building further the 
reputation of its predecessors, the new house 
of Neumann-Kaertnerstrasse combines Ameri- 
can production methods with the latest 
European fashions. 

In seven stories above the ground and in 
two basement floors, every type of men’s, 
women’s and children’s apparel is made and 
All apparel items are featured, includ- 


was 


sold. 


—Tapestries, statues and other works of art 

from local museums and castles are used fre- 

quently for Neumann's displays—changed twice 

weekly Lower left, the fourth floor has 

women's apporel and includes the luxurious 

made-to-measure department seen at the lower 
right— 


ing shoes, furs, knit goods, but also leather 
goods (which are not made in the Neumann 
factory). 

Among Vienna's shopping pleasures are 
the large Neumann store windows, changed 
twice each week. The windows are built to 
be lowered for the purpose of installing dis- 
ys so that one set view while the 
other is being prepared in the stud:o below 
The somewhat subdued Vienna publicity style 
is especially stressed in the display method 
followed. Incidentaily, a large part of the 
firm’s publicity budget is dedicated just to 
display. Frequently the latest fashions are 

10wn with a background of art treasures 
loaned by museums and castles, staging an 
interesting contrast. : 

On the main floor is the men’s furnishing 
department; in the rear is the shoe depart- 
ment, featuring both men’s and women’s 
footwear. 

Four elevators take customers to the cloth- 
ing department and the made-to-measure de- 
partment on the second floor. Traditionally, 


p ys is on 
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men’s outer garments are the backbone of 
Neumann-Kaertnerstrasse. 

The third floor houses the girls’ and boys’ 
department for youngsters from 6 to 15 years 
of age. 

The women’s departments are in the fourth 
floor (photograph at the lower left) and 
includes the ladies’ made-to-measure depart- 
ment (last illustration). 

Each season is opened with a_ widely 
heralded fashion show attracting many 
thousand women. These fashion shows are 
an important reason for the new  store’s 
amazing popularity among Austria’s style- 
conscious women. 

The three top floors will be opened to the 
public in the near future and are at present 
used for office and factory space. A good deal 
of space is dedicated to work rooms in an 
adjacent building at No. 8 Rauhensteingasse 
tere 160 years ago Mozart lived the last 
days of his famous life. 


Three Judges Named 
For NRDGA Contest 


The National Retail Dry Goods Associa- 
tion's annual display contest will be judged 
just prior to the Association’s 4lst con- 
vention which opens at the Hotel Statler, 
New York City, on January 7. The judges 
will be Mrs. Elsie Brown Barnes, vice- 
president, Parsons School of Design, Tom 
Lee, Tom Lee, Ltd., and Hugh Horner, 
special projects editor, Mademoiselle maga- 
zine and display consultant. Irving C. 
Eldrige, assistant manager of NRDGA'’s 
Visual Merchandising Group, will act as 
chairman. 

Entries will be judged on their selling 
appeal, originality of ideas and approaches, 
good taste, correctly accessoried and well 
dressed mannequins, arrangement of mer- 
chandise. lighting. color schemes, appro- 
priate atmosphere and backgrounds. 

A feature of NRDGA’s convention will be 
an exhibition of the winning photographs 
of outstanding window and interior displays. 
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NO WONDER i 1S THE MOST 
POPULAR OF ALL DISPLAY MATERIALS; 
IT HAS EVERYTHING! 


GUIDE LINES TO HELP 


YOU MEASURE AND 
Cut ACCURATELY! 
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NEVER A RAGGED EDGE 
WHEN YOU CUT REYTRIM— 
AND SO MANY BEAUTIFUL 












































WisH | HAD 
RDERED REYTRIM! 


oi 





SMOOTH BOND FINISH, 
AND. THE 3/16-INCH 
CORRUGATIONS NEVER & 


/ 
%S 
BUY REYTRIM FROM YOUR DISPLAY MATERIALS SUPPLIER 


THE REYBURN MANUFACTURING CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. eo  ROVERSFORD, PA. 
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...TO DISPLAY YOUR 
CLOTHING BETTER 


Ahead of the times 
in Design! 


For Sizes and Prices, 
write for descriptive folder. 
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Spring Brid 

Simple and dramatic was the display at the upper left, by 
Elmer C. Diehl, The Bon Marche, Sacramento, Calif. Spot- 
lighting cast a geometrical pattern of shadow on the back- 
ground from the rattan decoration. 

Next is an all-white bridal setting. Gifts were displayed 
on a white cloth, with white angel fern in the background. 
The window is by Thelma Malloy, Neiman-Marcus Company, 
Dallas. 

For his spring bride display, William Bellison, Sonnen- 
feld’s, St. Louis, lighted the background balustrade from 
below while using direct spotlighting on the upper part of 
the two mannequins. 

Adele McAllister, S. Kind & Sons, Philadelphia, for a 
display of bridal jewelry obtained a reproduction of Princess 
Elizabeth's wedding gown to dramatize the window. Small 
Gothic arches in the rear were twined with lilies-of-the-valley. 
Background curtains were of aqua silk and the flooring was 
white brocade satin. 

The display at the lower left, depending almost entirely 
on spotlighting for its dramatic effect, is by Tom Watkins, 
Ellis Stone & Co., Durham, N. C. 

As a tie-in with brides featured in Mademoiselle maga- 
zine, Del Le Sage, The Crescent, Spokane, used a large arch 
and scroll-work gates to frame an interior setting. The same 
theme appeared in several windows. 
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For the First Time 


MAGNANI MANNEQUINS 
in PLASTIC 


made LIGHT—priced RIGHT! 


A whole NEW Line of the famous MAGNANI 
MANNEQUINS, under the supervision of Mr. and 
Mrs. George Magnani, offered on a POPULAR PRICE 


level. 


12 NEW MAGNANI MANNEQUINS — 
OVER 100 OTHER STYLES TO CHOOSE FROM! 


ATTENTION JOBBERS! Write for prices and catalog 
photos of our complete line. 

CHOICE TERRITORIES still available if you inquire 
now about our profit-making jobbers set-up. 


VISIT OUR NEW SHOWROOM 


GOLDSMITH and SONS 


332 BROOME STREET NEW YORK 22, N. Y. 
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Displays From Here And There 


HE quest by national advertisers for dis- 
play units whose utility or novelty will 
ensure their use by the retailer is one 
endlessly. In its unusual 
display piece International Silver 
Meriden, Conn., seems to have 
with something that both dealers 


that 
§ holiday 
Company, 
gcome up 
jand shoppers will welcome. 


goes on 


} Quite literally it is a “Gift Tree”—an 
actual gnarled branch of an apple tree, sprayed 
in gold and sprinkled with sparkling se- 
quins to add to its attraction value. As shown 


in use here, the branch holds International 
sterling spoons and a small copy card, but 
watches, pens and jewelry can be combined 
with this merchandise if desired . . . any 
small article is easily attached by a twist of 
wire braid. No two of the display units are 
exactly alike, but the average height is only 
about 15 inches, making the unit ideal for 
counter use as well as in the window. 
International Silver Company is making 
the “Gift Tree” available to its franchised 
dealers as an excellent means of tying-in 


national advertising with the point-of-sale. 

As an artist suggests an entire background 
by means of a few skillful strokes, so does 
this children’s wear display convey the im- 
pression of a complete school supp!y room— 
using only a small desk and a section of 
shelving to do so. Used by Crome & Gold- 
schmidt, Copenhagen, Denmark, it is also an 
excellent example of human interest in dis- 
play and in good mannequin posing and 
grouping. The kindly old teacher, whose 
bushy white mustache, eyebrows and_ hair 
were especially done for the setting, is ob- 
viously enjoying the chance to introduce his 
young scholars to new subjects, two youngsters 
in the foreground just as obviously are com- 
paring notes on the first day of the new 
school term; a boy in the rear is brushing 
the professor’s coat, and two more at the 
counter complete the setting for an all-around 
good display. 

Also from Crome & Goldschmidt is the im- 
aginative display on behalf of millinery by 
M. Erik, of Paris. The designer’s name is 
done in double strands of black enameled wire 
on the light background. The ornate coach 
is drawn by flying hat-boxes to which wings 
have been affixed; strands of wire painted 
the same color as the background suspend 
the boxes as if in flight. Other boxes with 
the designer’s name prominently exposed are 
in the foreground. 


—The "Gift Tree" is a clever unit used by 
International Silver Company, Meriden, Conn., 
for point-of-sale display . . . Children's wear is 
effectively shown in the display by Crome & 
Goldschmidt, Copenhagen, and the display 
for millinery by M. Erik is from the same firm— 
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Have you checked 
your “sales pulse” lately? 
... We Have—With 1,290,000 Customers! : 


Available — Report No. 2 — the second in our Visual Merchandising i 

Research Series. The results of a nation-wide study of 4 

display, covering 1,290,000 customers — believed to be the 
largest sampling group in any marketing research. 





Varied merchandise was used in 58 test windows in a 
store in each of twelve cities. This 128 page bound volume 
is fully illustrated and gives complete details on traffic, 
readership and sales effect. 


Sales increases from 18 to 67% were obtained during this 
study, by the use of displays of merchandise totally 
unpublicized in any other way. The ability of display to start and 
sustain sales was conclusively proved! Check your own 
“sales pulse” against these records. Send coupon below 
for your copy of Report No. 2 — or if you haven't seen 
Report No. 1 — send for both, $5.00 per copy. 


MAIL COUPON TODAY! 


National Association of Display Industries 
203 N. Wabash, Chicago 1, Illinois 


Please send me .... copies of N.A.D.I. Visual Merchandis- 
ing Research Series Report No. 2, at $5.00 each. Enclosed 


is my check for $ 


PROGRESSIVE 


NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 No. Wabash mERCHANDISE Chicage 1, Iinois City... ie DOMES. 35 cons cavaps bale 
PRESENTATION “RRR ER RRR ET EEE EEE 


Name... 
Store 


Address 
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Display Leads All Media 
'In Sale Of Men's Suits 
» As more and more research is done on 
\the relative importance of advertising media, 
imore and more does display stand out for 
its sheer selling ability. 

Latest report along this line is a new 
U. S. Department of Agriculture study of 
purchasing habits during the five years 
beginning in 1945 and designed originally to 
§determine men’s preferences for wool suits, 
coats and jackets. Some extremely inter- 
lesting facts are brought out in the report 
relative to the comparative selling power 
of different advertising media. 

First and foremost, the study found that 
in about 50 per cent of the cases selection 
of this men’s merchandise was inspired by 
Window or interior display, according to 
Advertising Age, whereas the report showed 
that only a relatively small percentage of 
suit sales can be credited to advertising. 

In less than 25 per cent of the 
the shopper acted after hearing or seeing 
ads, the reports states, and in 27 per cent 
he had visited a number of before 
making his purchase. 

Primarily, the report was designed to 
provide information about trends in wool 
consumption, for the knowledge of wool 
growers and manufacturers. It was pre- 
pared by the division of special surveys, 
Bureau of Agricultural Economics, and 
supplemented an earlier investigation deal- 
ing with preferences in sports shirts, paja- 
mas, and other items of clothing. 

“Apparently advertising had little or no 
remembered impact for a considerable num- 
ber of buyers,” the report “Quite a 
number of men reported they did not re- 
member reading any suit advertisements in 
the newspapers or magazines or if they did 





cases 


stores 


Says. 
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they paid no attention to the information 
included. 

“*Yes, I saw some in the paper (but) I 
never believe anything they say’ was not 
an uncommon reply,” the department’s study 
continues. 

“Displays of merchandise in store win- 
dows and indoor cases were apparently 
more vivid than reading about them or 
hearing their qualities extolled,” the report 
says. “Many more men remembered them 
than could recall newspaper ads. Maga- 
zines, radio, direct mail, etc., were recalled 
by very few. 

“The content of advertising which was 
most often recalled dealt with price and 
comparative values. Style or cut, material 
and color were mentioned by some. It seems 
that ads were often used in a more general 
exploratory way as a substitute for, or 
preliminary to, actual shopping. 

“Fifteen per cent of the men said they 
used ads ‘just to see what they had,’ ‘to 
see if there was anything I liked,’ or ‘to 
decide what I wanted.’ 

“Even when they mentioned specific con- 
tent, it seemed that the message was often 
used to obtain general information rather 
than to sell a particular suit in a particular 
store. The prospective buyers found that 
‘there were new styles for men — patch 
pockets and longer coats,’ . . . ‘what suits 
were costing’ or ‘what color or shades were 
being worn’.” 

BAE experts interviewed 2,629 individuals 
in a sample constituted to provide special 
figures for the West coast and the South, 
in addition to the nation as a whole. The 
percentage of purchases “inspired” by ad- 
vertising varied only fractionally in the 
South and West from the over-all national 
figure. 

In the course of its study, BAE found 
that an overwhelming percentage of buyers 
felt that salesmen played “a helpful but 
passive role” in the transaction. It reports 
34 per cent of the purchases were made 
at independent men’s specialty shops, 20 per 
cent at department stores, 18 per cent at 
chains, 9 per cent at independent specialty 
stores, 6 per cent from custom tailors, 6 
per cent from made-to-measure shops. 

In 38 per cent of the instances, men were 
accompanied by wives. 

“Men’s Preferences Among Wool Suits, 
Coats and Jackets” is available from the 
Superintendent of Documents, Washington 
25, D. C., for 30 cents. In addition to its 
discussion of sales data, the 100-page report 
deals extensively with the kinds of suits, 
coats and jackets men have, and the kind 
they want. 

“These data should not be interpreted as 
a careful measure of the relative effective- 
ness of the different advertising media,” the 
Bureau of Agricultural Economics cautions. 
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“However, assuming that what is remem- 
bered of past behavior is relatively impor- 
tant to the individual, they are suggestive.” 
Perhaps the study is not intended to bring 
out a comparison between display and other 
media, but it certainly does so... and dis- 
play’s place in the vanguard is not only 
suggestive but downright convincing. 


New Wood Grain Paneling 
Has Display Uses 

“Marlite Velwood,” a new, low cost, pre- 
finished wall panel provides an effective 
way of creating modern, distinctive displays 
and fixtures at low cost. Available in four 
fully-finished authentic wood grains (blond 
mahogany, red mahogany, silver walnut, 
brown walnut) it needs no finishing or re- 
finishing and is said to cost less than un- 
finished materials now being used. 

The base material is sturdy “Masonite 
Duolux.” The plastic finish is baked on, 
requires no painting or redecorating, and 
can be cleaned easily with a damp cloth. 
Easily fabricated into displays, backgrounds, 
and signs, this versatile material can be 
drilled, punched, sawed, sanded, planed, 
laminated and routed. Panels are 5/32-inch 
thick, maximum width is 48 inches and 
maximum length 96 inches. 

“Marlite” plastic-finished panels are also 
available in other patterns. A colorful 
folder describing “Marlite Velwood” and its 
many applications may be obtained by writ- 
ing Marsh Wall Products, Inc., Dover, Ohio. 


Sachs Features Puppet Shows 
For Christmas Season 

Continuing a policy of dramatized win- 
dow displays, Sachs Quality Stores are this 
Christmas presenting live puppet shows in 
a display window as well as in the audi- 
torium of each of the company’s New York 
City stores. -The shows will continue daily, 
except for Sunday, until December 22. 

“Christmas Carol” is the title of the 
window show, which depicts a 16th century 
English street scene, with singing trouba- 
dours, dancers, a jester and other typical 
characters of the period. Performances are 
given continuously from 11 a.m. to 8 p.m. 

Auditorium shows, which are presented 
four times daily, dramatize a different well- 
known children’s story in each of the three 
Sachs stores. “Pinocchio” is being given at 
the 35th street store, “Rumpelstiltskin” at 
the 121st street store, and “Aladdin” at the 
150th street store. 

This is the seventh successive year that a 
puppet show in the auditorium has been a 
part of this furniture store’s pre-Christmas 
program, and it is anticipated, according to 
a store official, that around 40,000 school 
children will see the performances this year. 





Newspapers 

Radio 

Magazines 

Direct mail 

Other Media 

No advertising remembered 
Not ascertained 





MEDIA REMEMBERED BY MEN BUYING SUITS 
Displays in windows, inside stores 


50% 
18% 
6% 
2% 
2% 
1% 
42% 
1% 
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WILLIE 


THE WHISTLING 
GIRAFFE 


Easter Window Attraction for the entire 
Children's Merchandise Division. 
































WRITE, WIRE OR PHONE FOR PARTICULARS 


BLISS DISPLAY CORPORATION 


460 WEST 34th STREET, NEW YORK | e BRYANT 9 5750 
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IN YOUR 


_ DISPLAYS! 


= Animation Motors 
Special Mechanism 


Z Quiet @ Wide Speed Ranges @ 
Dependable 


Skeleton Turners 
For Display Builders 


VUE-MORE 


ELECTRIC DISPLAY TURNTABLE 


yey 


3 DIFFERENT MODELS 
25 Ibs.-75 Ibs.-250 Ibs. 


comeey ett 
STRUCTURES 
From 8" to 
23" in 
Diameter 


All —-2 available w with » ewe electri- 
cal and Ceil- 


ing ome. eed - 43 Yeor. 
Send for Descriptive Literature 





> 














MFO. BY 


PRODUCTS CORP. 


$08 BROOME ST NY 2, NY 
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Darling Announces Shift 


In Key Positions 

Due to the illness of L. Carl O’Keefe, who 
for the past 16 years has been vice-president 
in charge of the L. A. Darling Company’s 
New York City office, the company an- 
nounces the following changes in several 
key positions. These changes will be in ef- 
fect by January 1. 

C.J. (Neal) Devere, also a vice-president 
of the company, (extreme left) will assume 
O'Keefe’s duties as manager of the New York 
office. A veteran of 30 years in the display 
business, Devere is well known throughout 
the country. He was formerly president of 
the Hecht Fixture Company, Chicago, joining 
the sales division of the Darling Company 
in 1940 to take over important executive 
duties and the servicing of many of the 
company’s top accounts. 

Erich O. Schwengel, (left center), who has 
been in charge of the company’s Chicago 
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office for the past six years, will take over the 
duties of Devere in the main office at Bron- 
son, Michigan, as national sales manager. 
His success in the Chicago office, along with 
a wide background of experience in both 
retailing and display for the past 20 years, 
well qualifies him for the new position. 

F. E. McDonough, (right center), will be 
in charge of the company’s Chicago office. 
Having been Schwengel’s assistant there since 
the office was opened in 1945 he is well ac- 
quainted in the area and has a thorough 
knowledge of the company’s many products 
and the desires and problems of its cus- 
tomers. 

C. E. Slack, (right), of the Bronson Sales 
Division will assume the duties of assistant 
manager at the Chicago office. He has been 
with the company since 1947, starting in 
sales promotion and moving to the Sales 
Division where he has worked in close con- 
tact with the Chicago office. 





OHM  eiicens 
Ad hele 
mee mowed os i i \n bed weethee, when i 


“me Wright, somey wrestig, 


—This is the type of three-dimensional, action displays being used effectively by the Office of 


Aviation Information, Civil Aeronautics Administration, Washington. 


The one shown here, only 


a small part of the complete exhibit, shows the nature and advantages of OMNI, the new kind 
of radio range with which our airways will soon be fully equipped at intervals of about 70 miles. 
Rene J. Prevost is chief of the graphics and technical models branch of the information section— 
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PIPE RACKS, PLUS COLOR 
[Continued from page 23) 


extremely he-man in appeal and stream- 
lined-modern in connotation. 

On the right wall all the cases are treated 
in the same color scheme. The first case 
yellow, the second orange-yellow, and so on. 

Nearest to the window a construction of 
racks for the neckwear display was in- 
stalled. Since the window walls are painted 
white for greatest light reflection, we pulled 
the neckwear display into this pattern by 
setting the pipes off in dead white against 
the dark wall of the store. 

The general impression is that of clearly 
defined, luminous color contrasts in the yel- 
low-to-brown family. The lines are of ex- 
treme simplicity and all equipment is in- 
expensive and very functional, while cabi- 
net or even carpenter work would have 
cost about three times the amount spent for 
the store as it was actually handled. 

The pipe-rack idea caught on fast and 
some other store owners have asked us to 
supply adidtional ideas to create inexpensive, 
attractive merchandise displays based on the 
idea of pipes and wire mesh. 

Our drawings here show a few additional 
innovations—one a round glass top set on a 
square pipe-rack construction. Another is 
a wheel, which could easily be decorated 
for Christmas in the fashion of a large 
wreath, and there are two combinations of 
pipes, cases and wire mesh. 

The black drawing with the white lines 
shows an alternative solution first submitted 
to the CasualAire owners. Here we based 
our idea on a zig-zag layout of the pipes 
at the left. One of the amusing features at 
the right were white plaster arms presenting 
merchandise in surrealistic fashion. 

The light lines against the dark back- 
ground actually come closer to the optical 
effect then the diagram with the white back- 
ground and the dark lines, since the walls 
are actually dark and the furnishings are 
light. 


Visual Merchandising Session 
Scheduled For January 10 


The visual merchandising session of the 
National Retail Dry Goods Association 
convention in New York City will be held 
in the grand ballroom of the Hotel Statler 
the morning of January 10. Louis A. Banks, 
of the national store planning and display 
department, Sears, Roebuck & Co., Chicago, 
will be chairman. 

The address of welcome will be given 
by Harold K. Melnicove, merchandise 
presentation director, The Hecht Company, 
Washington. He will be followed by a 
speaker to be announced, who will discuss 
“How to Plan Your Store Layout.” Lester 
Gaba, New York City display consultant, 
will discuss “How to Promote Your Store 
Opening,” and Julian Trivers, publicity 
director of Davison-Paxon Company, At- 
lanta, will talk on “How to Plan Your 
Advertising and Public Relations.” A panel 
on “How to Plan Your Internal and Win- 
dow Display” will be conducted by Edward 
von Castleburg, Bloomingdale’s, New York 
City, Joseph Blaine, Hochschild, Kohn & 
Co., Baltimore, and Howard Oehler, Wie- 
boldt’s, Inc., Chicago. 
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USE THE BEST 


ANIMATE YOUR DISPLAYS WITH A 


REGORY MOTOR 


The GREGORY MOTOR is composed of three parts: 


|—Solenoid type "field coil" 2—Curved swinging “armature” 3—Mercury valve “switch” 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6” 
wide and will operate in an 8" space. The armature is actuated by the magnetism of 


the "field coil" as in any motor except in this case the end of the armature passes through 


an open coil. 


The motor is of pendulum type which elimi 


tes the ity of cams, levers and reduction 





gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 


almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 


and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 


We maintain an Experimental Department to help you with your individual problems. 


Write us concerning the nature of your display or demonstrator and we will gladly co- 


operate with you. 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET 


BROOKLYN I, N. Y. 











BEAUTIFY YOUR WINDOWS 


WITH OUR REALISTIC IVY 


Our products are used extensively for home 
decorations, and we can ideally serve you for 
window display. 

We also manufacture other foliage and ex- 
quisite flowers to be attractively used in show 
cases, as well as for interior decoration. 
They are shaped into their natural form 
before shipment. Write for catalog. 


EMPIRE ART PRODUCTS 


120 W. CHICAGO AVE., CHICAGO 10, ILL. 

















WILL BE A 


Lekota Lilo 


YEAR! 
Startling displays with a 
new ‘‘DekoraBlok look" 
are being planned by en- 
thusiastic display men 
everywhere . . . Dekora- 
Blok will set new mer- 
chandising marks in 19521 


Order now 
Call your local jobber today. 


& AVENUE VAN NUYS 


| preservers resting on piling. 
| covered the floor. 





| above the 











GDM FLEXI-TURN 


World's Most Flexible 
Turntable for TV 


LOOK AT THESE FEATURES! 


e@ Runs at any speed from | to 20 RPM. 

@ Clockwise or counterclockwise. 

@ Instantly reversible 

@ By remote control can start, accelerate, 
reverse, oscillate, slow down, stop on 
dime. 

@ Speed can be doubled or halved .. . 
with flick of a switch 

@ Carries up to 200 pounds, centered, on 
18" disc 

e@ Cost—$250. Delivery 4 to 6 weeks 


GALE DOROTHEA 
Elmhurst, Long Island, N. Y. 


| prop by 


| Jones, 
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Dé Ideas 


very attractive display for imported 
A gloves was created by J. A. Nichols, 
Parsons-Souders Company, Clarks- 
burg, W. Va., by showing the merchandise 


| on glove forms mounted on top of import 


boxes forming a background for a photo- 
graph of the French Line’s “Liberte.” 
Some of the forms were encircled by life 
Ground cork 


Arthur Sadler, Christy & Co. Ltd., 
London, spotlighted men’s hats as gifts by 
means of a Christmas tree symbolized by a 
circle of plywood suspended by strings com- 
ing tqgether in a point near the top of the 
windqw. Hats were in a light gray against 
a background and floor of scarlet and white. 

The French theme for Balenciaga 
imports was dramatized by Tom Comer- 
ford, Lit Brothers, Philadelphia, with a 10- 
foot reproduction of the Arc de Triomphe, 
typical Paris lampposts, French 
and a mannequin clad as a gendarme. 


poodles, 


fashions, 
Cincinnati, 


; For  television-at-home 
Russell C Kehrt, 
created a smart modern interior dominated 
by a fireplace made of wallboard painted to 
stone An unusual candelabrum 


Jenny’s, 


simulate 
fireplace was made of a sand- 
blasted grape trunk. 

. . An entire Christmas series by Tom 
Watkins, Ellis Stone & Co., Durham, N. C 
followed the same theme—a shopper shown 
a gift window, while at one side and 
extending into the background was a forced 
perspective scene of lighted buildings. The 
depth from the glass to the backwall in 
each of the six windows was onlv 3 feet 
11% inches. Construction involved two 
side flats and a background panel of wall- 
board on 1 by 2-inch framing in forced 
nerspective. Background street scene was 
cut and hent ovt at the bottom to make a 
blending with the window floor, 
which was snow covered. The street scene 
was in different values of the same cool 
eray-blue. Shop window and the windows 
at the side were lighted in a contrasting 
warm vellow. The artificial snow on the 
floor gradually thinned out into white flock 


before 


smooth 


| on the background panel. 


For a display of scarab jewelry an 
Egyptian dancer was used as the feature 
Adele McAllister, S. Kind & Sons, 
Philadelphia. The skirt was in blue velvet 
with a gold and multi-color sequin bodice 
In front of the miniature dancer was spread 
the largest scarab bracelet in the world. 

. Unusual for Franklin Simon & Co., 
New York City, was the use of two headless 
forms in connection with two conventional 
mannequins for a display of suits. Winston 
display director, had a plain back- 
ground with intervals of mottled red paper. 
Chairs were the only props used. 

“Mini” stripes in suiting fabric got 
prominence in a window at Hunt & Winter- 
botham, New York City. The fabric was 
draped from the left top of the window, 
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Elastic Petal Top Wigs 


(Trade Mark) 


Designed with rubber or buckram foundation 
and adjustable steel band to insure permanent 
fit. Guaranteed workmanship, backed by years 
of experience. Efficient service. Sold only 
through jobbers. 

Jobbers: Several good territories 

still open. Write for details. 


NU-SHOW DISPLAYS, INC. 


7 Sixth Ave., BArclay 7-8974, New York City 13 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 











EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 

Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
_— — Mfgs. — Exporter 


56 W. 36th NEW YORK 18, N. Y. 








DISPLAY YOUR PRODUCT IN BRILLIANT 

SPARKLING MEW! NEVER BEFORE such full color transper 
and prints in quantity! Rich shad 

bay highlights, precision [delity. Used by by 

COLOR ov abies eae trlass es. cc ners’ Satis 
faction, fast service GU ARANTRED. Write for 

WITH and ices. Color correction for ulti- 

AD-COLOR ‘AD-COLOR CORP. 640A S. Arroye Parkway, Pasadena 

TRANSPARENCIES AND COLOR PRINTS 








PICTURES 


FOR ALL DECORATIVE PURPOSES 


Suitable for framing, labels, plaques, 
tip ons for display and advertising. 
Sizes Up to 22" x 28" 
JOSEPH HOOVER & SONS CO. 


1270 Broadway New York City ! 








LIBERAL ALLOWANCE 
For Your Old Mannequins 


Write us for complete details. 
REINERMANN FIXTURE CO. 
343-345 W. 4th St. Cincinnati 2, Ohio 

















PRICE CARD HOLDERS 


Cash Alarm Tills, Cone Twine 
Holders, Snap-In Tag Need- 


les, Window Trimmer’s Tool. k 


Write for Illustrated Price List 


Rudolf Orthwine Corp. 
418 W. 33rd St., New York 1 
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Dispuay PHOTOGRAPHS 


Weekly photographic reports of outstanding window 
and interior displays in New York and Los Angeles 
department stores . . . complete with three-dimensional 
color transparencies and full descriptions . . . tailored to 
your specific needs . . . an accurate, indispensable help 


for your display department. Write for full information. 


Retail Reporting Bureau, 101 Fifth Ave., N. Y. 3, N. Y. 














across the floor. Five blow-up photographs | 
in diminishing size of a masculine hand | 
resting on a section of a piano keyboard | 
were arranged stairstep fashion to parallel | h 
the draped fabric, the smallest photograph | t 2 best 
being at the top of the window. 

. Walter Hazeltine, McCreery’s, New 
York City, had a series of home furnishings | 
windows based on “C’mon-a-our-house.” In | 
one a cardboard cutout of a woman sat on | 


to Fashion 
top of a stack of sofa pillows, while | 


| ° 
juggling four more cushions in the air. The | mercha ndise 
entire group was carried out in caricature | 
style. | 
... At Cabin Craft, Inc., New York City, | 
a display of bedspreads showed the mer- | Call or write 
chandise draped across the background. In | 
the foreground stood a giant reproduction for illustrations 
of a Wedgwood urn, divided vertically into | : 
two sections—one of which showed the | and prices. 
customary pottery decorations, the other 
serving to carry the sales message: “The | 
classic beauty of English Wedgwood _ in- 


spired these new Cabin Crafts Needletuft | 
bedspreads reproduced in true Wedgwood | 
colors.” ( ) 


.. . Peter Hunt, of Taubmans Ltd., St. ae 
Peters, Australia, for a display of wall- | STUDIO MANIKINS 
papers mounted 15 patterns on wallboard | 
disks and placed the disks on five vertical 
rods extending from the floor to ceiling. | = 
Around the base were bright artificial flow- | 
ers to pick up the colors of the patterns. =e KEHOE DISPLAY F ail RE C0 
The whole display was an etfective way of : 4 . 
SS a oe ee 541 MARKET STREET |= SAN FRANCISCO, CALIFORNIA 

... The city’s wonderful cable cars fur- MR. WM. E. KEHOE, exclusive Korrect-Way distributor 
nished the theme for a display of casual 
footwear by Alton J. Bernhard for Joseph 
Magnin, San Francisco. In the background 
was a cut-out caricature of the front of 
one of the cars, a smiling motorman at the 


controls. Beneath the wheels a sheet of MANNEQUIN WIGS! REPAIRS! USE THE 
seamless paper arched up and then abruptly Horse-helr end mevelty wigs made te OPPORTUNITY EXCHANGE 


down to suggest the hills of San Francisco. pdens heb Tie ade. Fone For any WANT AD purpose: 
The shoes were hung from various points Try ws! POSITION WANTED POSITION VACANT 
on the car and were placed on the track ESTELLE BOBICK vane aan eae 
a of it. A car-stop sign carried the 964 21ST STREET SAN PEORO, CALIF $3.00 Per Col inch — CASE WITH ORDER 
sales méssage. — 


compliment 












































OUR SECOND EDITION OF 


myenphe 


pha Exclusive of 


NAT SIEGEL, iuac. 


A MUST ON YOUR NEXT TRIP... 
BE SURE TO VISIT US AT OUR 
SHOWROOM AND YOU WILL BE AMAZED. 


Featuring THE LAMINATED PAPER MASHE 
CONSTRUCTION WITH AN EXCLUSIVE 
PLASTIC COATED FINISH WHICH PREVENTS 
CHIPPING, PEELING AND CRACKING. 


OF COURSE THE PRICE 
WILL FIT ANY BUDGET 


Styled and sculptured by 
BER 


La] TO 
Internationally known artist 


A complete line of torms for 
every purpose, with appropriate stands, 
displayers, tables and plateaus * 


39 West 37th Street 
New York 18, N.Y 
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NADI News 


By JOHN F. BOWMAN, JR. 
Managing Director, National Association of Display Industries 


release from the Office of Price 

Stabilization describes a change in 

ceiling price computations authorized 
for those firms in the “small business” cate- 
gory as a result of the Capehart Amend- 
ment. Effective immediately, Supplementary 
Regulation 18 to CPR 22 may be used in 
caledlating prices for those firms which 
have filed under CPR 22 and any previous 
supplements if they come under the “small 
business” classification. Main changes al- 
lowed cover “cut-off” dates used to figure 
material and labor costs. While most firms 
in the display field are not concerned with 
the provisions of CPR 22 to any great 
extent, this information may be: of value to 


those who have filed and who are having 
difficulty in making adequate showings 
under the original regulation or supplements 
previously published. Check with your local 
OPS office if you have any interest in this 
supplement. 

Business reports continue to show that 
display buying for the 1951 Christmas 
season was heavy from about September 15 
through October 31. Previous to the 
former date activity was spotty. Fill-in 
items and specials were consistent during 
November. Most shipping was completed 
for major store requirements by Thanks- 
giving but spot reports slow activity on 
smaller orders still requiring attention 








COHEN ENTERED DISPLAY 
THERE AT THE AGE OF 14 
WITH THE OLD BOSTON 
STORE AT$4 A WEEK. 

STUDIED DISPLAY BY 
CORRESPONDENCE AND LEFT 
HIS FIRST JOB FOR ANOTHER 
PAYING $25. 

AT 24 HE WAS DISPLAY 
MANAGER OF A LADIES‘ 
READY-TO-WEAR STORE 
WITH A STAFF OF FIVE 
UNDER HIS DIRECTION. 4 

IN 1920 HE SET UP HIS 
OWN DISPLAY JOBING j 
BUSINESS. HE TAKES PRIDE 
NUMBER OF SUCCESSFUL 
DISPLAYMEN , AS WELL AS 
DISPLAY JOBBERS THAT WERE 
FORMERLY IN HIS EMPLOY. 

COWEN HAS A SON, ALFRED 
WHO IS A LEADING DESIGNER & 
MANUFACTURER OF SOUVENIRS 
IN CANADA. ASIDE FROM His 
TWO GRANDCHILDREN, COHENS . ~ 
HOBBY IS--- AND ALWAYS WiLL 
BE--> DISPLAY. 





TRADE PERSONALITIES Noal04 1, Cacpefack — 


A NATIVE OF PITTSBURGH, as Al 
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IN HAVING DEVELOPED A i« 


THE HARRY C. COHEN CO., PITTSBURGH, PA. 
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Some manufacturers state that ‘hey have 
continued, and will continue, to accept 
orders for the Christmas business as long 
as buyers will hold still for delays and a 
promise to get material out “as soon as 
possible.” Items in this latter group cover 
odd lots of decoratives, novelties, jobbed 
items and miscellaneous stock props. Spe- 
cial order production apparently stopped 
about November 21 with showrooms cleared 
for spring lines by December 1. 

Shipping reports for the 1951 Christmas 
season indicated that some display firms 
enjoyed a much heavier volume than they 
had anticipated, with some items stocked 
ahead against orders or taken from orders 
made up for future delivery to complete 
current (at that time) commitments. This 
resulted in some increases laborwise and a 
few changes in final material specifications 
for some orders, but, for the greatest part, 
display manufacturers and _ distribution 
sources were able to fill their commitments 
with few changes in price or final specifica- 
tions. 

Isolated complaints have been registered 
as to losses in shipments through breakage, 
bad handling or shortages. While the 
monetary consideration is usually covered 
through the carrier the inconvenience, loss 
in repair and installation frequently cause 
mutual headaches. 

People: The new job of Frank Vermilye 
is with W. L. Stensgaard & Associates, 
Inc. He will represent the firm in the 
Eastern division as an account executive 
Joe Meo, representing Timely Service, Inc., 
played around with the idea of changing 
lines but ended with a better arrangement 
that increases the facilities he will carry 


and still retain the main props from Timely. 


Dave Starkman plans to increase his pro- 
duction during 1952 and to expand his facili- 
ties; he reports an unexpected increase in 
sales during the 1951 season Ralph 
Frederick, of Gardner Displays Company, is 
going to be busy throughout the spring 
season covering his new presentations for 
the early part of the year. On the tele- 
phone he reports that his line will again 
take a leading part in the 1952 presenta- 
tions. Check the December 1951 Market 
Week directory of the NADI for additions 
to the sales staffs of many of the members. 


NADI initiates: New members accepted | 


by the Board of Directors of the National 


Association of Display Industries will carry | 


the official crest of the organization. DIS- 
PLAY WORLD has provided these without 
charge in the past and has promised to 
continue this practice. During the past six 
months the following firms have been 
accepted for membership by the Board: 

3utler Paper New York Corporation, 
New York City. 

3elmont Display Products, Inc., Phila- 
delphia. 

Henry Hanger Co. of America, Inc., New 
York City. 

Gasthoff Mfg. Company, Inc., Tampa, Fla. 

NADI reinstatements: This association is 
always happy to accept former members 
whose affiliation was dropped. The display 
field, being what it is in opportunity and 
production, has a large turn-over in every 
phase. The NADI is proud to record 
Standard Cellulose & Novelty Company, 
Inc., H. H. Gould, Inc., and the former 
Trans-Tec Corporation now registered under 





DISPLAY WORLD 
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Best wishes 

to all for a very 
Merry Christmas 
and a happy 
New Year 


ASULL 














PRODUCED EXCLUSIVELY BY 
B. B. BUTLER MFG. CO., INC. 
eee 
Our New Lecation Is: 

3150 RANDOLPH STREET 
BELLWOOD, ILLINOIS 


en th SORE rita 











USE THE NEW WRINKLES 
OPPORTUNITY FOR DISPLAY MEN! 


FRISKET - 
with MASK », 
EXCHANGE pepe PER 
Bes 0a VARS AD gepre {Se EX cocanen Bit ce tae ae ae 


POSITION WANTED POSITION VACANT tell you the story in this small ad. So better 
write us for the dope. 


USED EQUIPMENT FOR SALE NO WRINKLES ! 
REPRESENTATIVES WANTED when applying paints or inks to thin papers by 
e use of NO-RINKL. A few drops in your paint and 
paper remains flat. 
$3.00 Per Column Inch — CASH WITH ORDER MASK PRODUCTS : INC. 


2742 W. 33rd ST. CLEVELAND 9, OHIO 























@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 
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the best 


compliment 
to Fashion 


merchandise 





Call or write 
for illustrations 


and prices. 


eal monde 


STUDIO MANIKINS 


ART.R. COHEN CO. 


810 PENN AVENUE PITTSBURGH, PENNA. 
MR. ART R. COHEN, exclusive Korrect-Way distributor 














S92 -SNO BLOCK 


REALISTIC SNOW TEXTURE 
FIREPROOF +- LIGHTWEIGHT BUY 


Tee eee ee os 
ria, Sy Reh BeOS FROSTEE 


td 2 é d “TE 
’ from 
your 


DISPLAY 
JOBBER 


CUTS EASILY: CLEANS EASILY* SIZE 15x22x6 


for Sales Promotion of Winter Sports — you need 


FROSTEE SNO BLOCKS — FLAKES — FINE SNO 


Mfd. by 
European Producer by Special License 


Frostee Sno Company _ srostee sno propucts 


ANTIOCH, ILLINOIS “Blikkfang” Torget 8, Oslo, Norway 


|RE 
DEKADHESE |i eis Goan ones 


“The cement that grips before it sets” 








Popular sizes, styles and colors. Write for 


THE DECKER CORPORATION your samples and prices. Ask your Dealer. 











1222 Montrose Avenue, Philadelphia, Pa. | THE REDIKUT LETTER co. 
6519 West Blvd. Inglewood, Calif. 
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the name of Video-Matic Company. Also 

Carrata Mannequins, whose membership 

was reinstated some time ago. 

Name change: Gordon Price who con- 
ducted his own business under the name of 
Price Fabrics Company for a long time, 
became affiliated with Kalmo Textiles, Inc., 
early this year. Membership in the NADI 
has been continued under the Kalmo name, 
in New York. 

Specials: The December 1951 Market 
Week had plenty of ammunition for display. 
One of the best for the trade was the addi- 
tions to the Garrison-Wagner line on their 
“Deca-Poles” and their line of major store 
items which gave an even better coverage to 
the buyer. 

Who said what: (November 30) 

N. H. AUSTEN .. .. Thank you from 
everybody to everyone else—A wonderful 
year. 

OSCAR IGERSHEIM ... We try. But we 
can not please all people. We are glad 
that so many were happy. 

FRITZ OLTMANNS ... The year has been 
very good for my firm and I am grateful 
to all. 

JOHN T. JACKSON ... Display is a won- 
derful business. See you next June for 
Christmas 1952. 

JUNIUS FISHER .. . Check us in for the 
June 1952 Market Week. We are most 
grateful to our clientele. 

JOHN F. GASTHOFF, JR... . We expect 
to work completely with the NADI. Please 
tell our friends we will see them next 
June at the New Yorker. 

EDGAR E. MOSER... A very good year 
Better than we expected and thank you 
to all who visited us or inspected our 
lines. 

GUS BARRANGO ... My special thanks 
to the displaymen for their work. And 
the best of the Christmas season to 
everyone. 

It will be a long time before this feature 


|} of DISPLAY WORLD can approach the 


service to everyone in the display field that 


| the editor and the writer desire. So, for 
| this year and for the season of Christmas 
| now closing, please accept the sincere and 


hearty wishes of the National Association 
of Display Industries for your continued 
happiness, progress and satisfaction in the 
field of display. 


Goldsmith Marketing 
Plastic Mannequins 

Twelve Magnani mannequins in plastic, 
at prices said to be relatively low, are an- 
nounced by Goldsmith & Sons Display 
Fixture Company and will be on display 
at the firm’s new showrom at 332 Broome 
street, New York City. George Magnani, 
who formerly headed his own mannequin 
firm, is in charge of production of the line, 
and Mrs. Magnani continues as wig de- 
signer and artist. 
Manufacturer Group 
Offers Poster 

An attractive three-color poster has been 
introduced by the Electric Housewares 
Section of National Electrical Manufactur- 
ers Association to help dealers sell more 
of this merchandise during the coming 
spring season. 
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LOS ANGELES DISPLAYS 


(Continued from paye 35) 


reader said, “From France and England . . . 
magnificent imported fabrics . . . in coats 
and suits by Willi.” In another Broadway- 
Crenshaw window, Nardini had cards reading 
“Fashion gives you your choice . . . the full 
or slim silhouette.” 

A series of seven fashion windows by 
Stanley Thompson was done to represent 
dormitory scenes. Record players, tennis 
racquets, chairs and tables were used as 
props. The colors featured were “brown- 
bread and butter yellow.” Oil paintings in 
brown frames were hung on brown and yellow 
ribbons on the backwall, and were accom- 
panied by photographs of girl representatives 
from each of the Southern California col- 
leges. Brown bookcases, also suspended, held 
textbooks and a dictionary. The copy read, 
“Campus Shop features ... Brown bread and 
butter colors,” and the merchandise displayed 
was of course for college fashions. 


Holiday Devotes Article 
To Fifth Avenue 

Retail merchandising and on-the-spot 
promotion play important roles in an article 
about New York’s Fifth averue in Holiday 
magazine for December. 

Lending a definite Yuletide flavor to the 
issue, Holiday’s Fifth avenue story reviews 


the history of the street and describes in | 
words and photographs the particular magic | 


that comes to the famous shopping street 


each year during the weeks just before | 
Christmas. It is the time, the magazine 


says, when “the cleverest minds in the world 


of retail trade” unveil window displays, pro- | 


motion stunts, and gifts from all over the 


world that have been a part of their Christ- | 


mas retail strategy since early spring 
Eighteen pages and 24 photographs tell 
the story. Leading the parade of photo- 


graphs is a colorful view of Lord & Taylor's | 


Christmas window displays, featured on the 


cover of the magazine. Other photographs | 


give intimate views of fashion retailing at 


B. Altman’s and at Bonwit Teller’s, a buyers’ | 


luncheon and fashion show at the Hotel 
Pierre, and Yuletide views of the facades 
of Tiffany’s and Rockefeller Center. 

The article points out that although “all 
knowing people may sense the sharp practi- 


cal motive behind the avenue’s sentimental | 


dazzle, the knowledge does not spoil the 
enjoyment of the show.” And it adds: 

“To shopper and sight-seer alike, the 
most magnetic of the avenue’s attractions 
are the window displays, illuminated with all 
the tricks of the professional theatre, peopled 
by the life-like mannequins, and decked 
out with the treasures of museums and 
private collections. Their seductive offerings 
are aimed at all purses and tastes, and range 
from paper doilies at Dennison’s to Bonwit's 
frothy Parisian gowns and Cartier’s knick- 
knacks in platinum and diamonds.” 


Tumilty, First Assistant, 
Resigns Gimbels Post 

The resignation of Barney Tumilty as 
assistant display director at Gimbels. Pitts- 
burgh, has been made known. He will enter 
business for himself. No successor has been 
appointed at this time. 
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Te each and everyone of you, our wishes for a very 


MERRY CHRISTMAS and a HAPPY NEW YEAR 


that will bestow upon you health, happiness and prosperity. 





Our salesmen will be on the road 
immediately after January | with a 
truly outstanding line for Spring and 
the Valentine season. Unusual care 
and thought have gone into the 
design of this line, and we believe 
you will be especially pleased with it. 
Every unit, every piece is designed 
to help you do a better display job 
at reasonable cost . . . and to sell 
more merchandise. 


Many thanks to our host of 
display friends for their 
patronage that has helped 
make this 25th anniversary 
year of ours so successful. 
The finest asset of our busi- 
ness is your loyal and con- 
tinued patronage. 


1805 DOUGLAS STREET, OMAHA 2, NEBRASKA 
DESIGNERS AND MANUFACTURERS OF ARTIFICIAL FLOWERS AND DECORATIONS 











SIGNS FOR EVERY NEED [eS 
CHANGEABLE LETTER, NAME 
STRIP OR CORK! 


Write today for Acme’s FREE folder, 
“Selling Through Suggestion”, and the 
latest Acme catalog on directories and 
bulletin boards for department stores 
and menu boards for cafeterias. There 
is no obligation and no salesman wili 


call. 
37 EAST 12™ STREET 
NEW YORK 3, N. Y. 


* |BULLETIN COMPANY| 

















POSTER PAINTS 


Nowhere, absolutely nowhere, will 
you find better working, better ap- 
pearing and better quality opaque 
water colors than 


CRAFIINT 


TEMPERA 


Show Card 


Craftint Temperas are formulated 
from highest quality concentrated 
pigments. They are free flowing, 
non-bleeding, and cover perfectly 
with a single stroke of the brush. 
All colors will not chalk or rub off. 

At your dealer or write direct. 
@ Dries to a 

beautiful 

satin finish 


© Will not chip, Re 
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Rexall’s “Value Spot’ 


By GEORGE FERO 
Rexall Drug Company, Los Angeles 


BOUT a year ago the Rexall display 

A cecariment began to design a display 
unit that would give the firm’s stores 

an opportunity of getting the greatest pos- 
sible tie-in with Rexall’s national advertising. 
We wanted to take full advantage at the 
point-of-sale of the carefully mechanized ads 
appearing every month in Life, Look, Saturday 


already been supplied to dealers, is extremely 
easy to maintain. Most of the products listed 
in the monthly Rexall ads are rapid turnover 
items and because most of the items appear 
in the ads every month the dealer probably 
will never have to re-merchandise the “Value 
Spot” completely. In fact, about the only 
changes that are necessary are the ad reprints 


Available in 1 oz., 

oz., Half-pints, 
Pints, Quarts and 
Gallons—also 6, 12, 
and 16 = one-ounce 
sets. Color card will 
be sent on request. 








THE CRAFTINT MANUFACTURING CO. 
Cleveland 10, Ohio 


1633 Collamer Avenue’ «+ 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch 


CASH WITH ORDER 











Evening Post, Collier’s, and Country Gentle- 
man. There were a number of major obsta- 
cles to overcome, and probably the greatest 
problem was how to find one place in which 
to display all of the advertised products as a 
group, together with a reprint of the maga- 
zine advertisement. The “Value Spot” unit 
accomplishes this and also performs the very 
valuable function of self-service. 

As is being proved daily, people buy more 
when they can reach out and help themselves. 
The Rexall “Value Spot” incorporates all of 
the most modern self-service techniques in 
one compact island display — bins, shelves, 


| bow-ends and superstructure. And it offers 
| yet another plus feature, that of visual sug- 
| gested selling. 


The unit, several thousand of which have 


—This “Amos ‘n' Andy Value Spot" offers 
Rexall dealers a chance to show nationally 
advertised merchandise at the point-of-sale. 
Center dividers on the shelves permit indi- 
vidual and separate displays on either side. 
Bow-ends are designed to hold mass displays 
of bulky merchandise and to show off monthly 
specials— 


and the merchandise advertised as price lead- 
ers. Dealers receive a “Value Spot” mer- 
chandis ng guide sheet with the ad reprints 
each month. 

A pleasing feature of the unit is that it 
accomplishes so much in the way of display 
while occupying a comparatively small space. 
Its length is 5 feet 10 inches and it is only 
18 inches wide. Over-all height from the floor 
to the top of the sign on the superstructure is 
but 6 feet. The unit itself is of extra-sturdy 
construction; all metal has the “Rexall blue” 
finish. 

The “Value Spot” is supplied to dealers 
on a cost-free basis in connection with a mer- 
chandise order of nominal amount. The only 
conditions are that it be stocked constantly 
with nationally advertised Rexall merchandise. 

Dealers are told to place the “Value Spot” 
at the busiest place in the drugstore—pos- 
sibly inside the front door or in a main aisle 
near a “hot” wrapping counter. 

Once in use, they soon find that they have 
added a very efficient salesperson to their staff 
by cashing in at the point-of-sale on the 
powerful national advertising campaign that is 
being carried on in their behalf. 
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Famous New York display 


\ builder gets added sales appeal 


with Sylvania Birdseye Lamps 


, --¢ 
Making smart displays is one thing . . . making Tubular 


them pay-off requires smart lighting, says Dorothy Williams, Conhentniner 
head of the famous New York display firm. 
For most effective lighting, dramatic contrasts and low lighting 
costs, Miss Williams suggests Sylvania Birdseye Reflector Lamps. . 
These lamps provide an ever dependable source of clear, bright light. Floodlight 
Also their compactness and ease of handling make for big 
savings of time and lighting costs. No cumbersome fixtures or 
special wiring required. 
You'll find Sylvania Birdseye Lamps now available in sizes, 
types, and wattages for every store and window-display need. 


The coupon brings you full information. Mail it NOW! Sylvania Electric Products Inc. 


Dept. L-8012, 1740 Broadway, New York 19, N. Y. 
Please send me illustrated folder describing the 
full line of Sylvania Birdseye Reflector Lamps. 


Name 
Store 
Street 


FLUORESCENT TUBES, FIXTURES, SIGN TUBING, WIRING DEVICES: LIGHT BULBS; RADIO TUBES; TELEVISION 
PICTURE TUBES; ELECTRONIC PRODUCTS; ELECTRONIC TEST EQUIPMENT; PHOTOLAMPS; TELEVISION SETS City 
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HERE IT IS! 
PLUSH BEGGING BUNNY 


In Pastel Colors — Individualy cartoned 
42" HIGH — BASE 16" -18" 


At low prices. We are making up other sizes. 
Send for additional information. 


ATTENTION JOBBERS: 
Write for prices and photos of our complete line. 
CHOICE TERRITORIES AVAILABLE 


If you inquire now about our profit making ‘jobber 
set-up. 


DISPLAYMEN: 


"Contact your jobber or write us and we will advise the 
location of your nearest jobber. 


MONROE DISTRIBUTING CO. 


521 Crescent Street, NE., Grand Rapids, | Mich. 











MODULE-MASTERS 


OF 
Space... Time...Design 


DECA-POLE 
DECA-MODUAIRS 
SELF-PAC EXHIBITS 


Plans and designs for merchandise promotions, sales meetings, 
exhibits, point-of-sale pieces, processed, lithographed, custom- 
built units. 


Created and distributed by 


ADVERTISERS DISPLAYS & EXHIBITS 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 





the 





coh Increase Display Beauty 
6 


UNUSUAL 


ORIENTAL — MOUNTAIN 
DEEP SEA— DESERT 


Arrangement—Decoration— 
Display 
Wreathmaking MATERIALS 
“MAKAMING” 


Box 389 Colton, Calif. 


Fall and Winter price list 
now ready. 


Add Eye-catching Beauty with 
MD Parattet (Fiexible) MIRRORS 


ore sales catching—these glass mirror 
sheets fit any size and shape column, 
pedestal, fixture, background, letters, etc. 
Mirrors can be cut as small as '4"' to 4" 
square or rectangle. Parallel's special back- 
ing makes possible its famous ''Cement-to- 
Glass Lock’ process which firmly adheres 
PARALLEL MIRRORS to any surface. 
Write today for colors, samples 
and prices. 


PARALLEL MFG. CORP. 


Dept. E, 15 Spruce St., N. Y. 38, N. Y. 
CO 7-4332 














« When Writing Advertisers Please Mention DISPLAY WORLD » » 
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NEW YORK DISPLAYS 
[Continued from page 20) 


collection, the personalized note read, “I'll 
never forget the black and white of the 
buildings all over Italy.” The backwalls, 
were-black against which were shown black 
and white drawings of buildings and archi- 
tectural details. The framing the 
drawings were white, and the ornate floor- 
ing consisted of alternate solid black tile 
and white tiles with black designs. 

“I took colors right out of the paintings 
in Florence,” “The baroque sculpture in 
Rome overwhelmed me,” explained the 
fashion-inspired notes in the remaining two 


poles 


| windows of the series. 


A huge gold watch with a shocking pink 
face was suspended from the ceiling in a 
Gunther Jaecke! window and denoted the 
approach of the cocktail hour, in which the 


|} mannequins, dressed in the season's highly 
| favored felt skirts and jersey blouses, were 
| waiting to participate. 


As background, but very much a part of 


scene, Display Director Warren 


—Above, by Sidney Ring, Saks-5th Avenue . . . 


Below, by Warren McCurtain, Gunther Jaeckel— 
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McCurtain showed a contemplative young 
man, drawn in black on white paper and 
appearing to lean against a shocking pink 
pillar. Even though it would seem he was 
a bit late, he was made spokesman for the 
copy: “I lead a separate life after five.” 
The party group was further spiced with 
such details as a bon-bon jar partially filled 
with pink jewels . . . the rest of the con- 
tents having been spilled over the high 
pink felt-covered floor. Pink flowers filled 
a second and larger jar which, with acces- 
sories, was placed on a gilt chair. 

The colors of the featured coats set the 
tone of the display for a series of windows 
at Saks-34th Street, distinguished by the 
simple and uncluttered treatment executed 
by Display Director Alfred Kay. For the 
gray coat to the left and the gray and 
yellow plaid to the right, Kay used alternate 
bands of gray and yellow grosgrain ribbon, 
carried to achieve a point of perspective. 

The fashion story was further emphasized 
by the yellow hat worn by the mannequin 
in the gray coat and the gray hat chosen for 
her companion. The card copy embodied 
the apt advice, “Now is the time to buy 
your winter coat ... Smartly casual styles 
in tweedy fabrics.” Gray painted panels 
made the backwalls and the floor was car- 
peted in gray. 

Ball gowns in Bergdorf Goodman win- 
dows were described as “The Blue Lights 
The Night.” In developing the theme Tom 
Lee, display director, posed the mannequin 
in her turquoise-blue gown by an impressive 
baroque candelabrum in exaggerated size, 
painted black and gold and topped with 
lighted gloves of frosted glass. sottles 
of cologne, an evening bag, blue scarfs and 
a necklace of brilliants were grouped at the 
base with cut glass decanters, pitcher and 
dish—the latter from the Gifts and An- 
tiques Shop. The floor was laid with black 
and white tiles. 

In an adjacent window, the candelabrum 
proved an ideal prop on which to hang, with 
bright green ribbons, Christmas cards and 
cocktail glasses. 

“Sophie makes the evening hours beauti- 
ful” read the legend for a bank of six win- 
dows at Saks-Fifth Avenue. With his cus- 
tomary touch, Display Director Sidney Ring 
projected the story in a persuasive and 
simple manner. 

A low railing of wood in the foreground, 
lacquered in black, suggested tracks down 
which the escorts for the evening were 
running at top speed... the lady in her off- 
white silk satin gown, completely assured 
of her personal triumph. The hurrying 
figures were silhouettes in black plastic; one 
held a necklace of pearls, another a watch 
with the hands pointing to nine o'clock and 
the watch chain held by the mannequin. 
Off-center on the “tracks” was placed a 
clear glass circular plaque, on which were 
grouped white roses, jeweled compact and 
necklace. To the extreme right was placed 
a single large brooch of brilliants. The 
floor was carpeted in black; the background 
was in night blue with the lighting such 
that very subtle shadows were cast on the 
backwall—in particular the profile of the 
mannequin. 

A very metropolitan setting, full of de- 
lightful humor, was created by Display Di- 
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uses 
4 SIZE STAPLES pate 


5/32” L4A SHORT for tacking crepe 
and cloth on thin hardwood 
panels. 


1/4” L4A for tacking signs, posters, M '@) R E U 5 E 
and broadsides. 


3/8” L4C for tacking cardboard and MEANS 
heavier material used in display 


work, mannequin forms. ial 0 "4 E VA l U E 


1/2” L4D for tacking and mounting 
on fibre board backgrounds, 
heavy screen wire, canvas, 


OSC|L4 LEVER TACKER 
RARLUSLL all Pes .) 











appliqued letters, 
(For information om other staplers and marking devices write) 
on ORUSLL 
(Dept. D-W) Industrial Products Division 
RU TACKMASTER 
light e rugged e compact 
Easily fits in Staple remover Snug stapling 


pocket weighing on rear. No need point drives staples 
only 20 oz. to carry around. in hard to reach 


since | 


, ; FREE 
Loads 200 RU 3/16” and 
RUD 5/16” MARKWELL STAPLES. users of MARKWELL TACKERS & MARKWELL STAPLES 
































rector Warren McCurtain in a Gunther | . 
Jaeckel window presenting charcoal-gray VW hen in New York 
coats. | 


Large sketches in black and white of a | Visit 

subway entrance, a fountain in Central “Th H fN | ” 

Park, and street lamps made background | e ouse 0 atura Ss 
| 


for a wallboard cutout of a policeman and | 

a sailor who inquired, “Which way did for 
she go? The girl in the beautiful charcoal 
coat?” Interested spectators included a 


man looking up out of a manhole of wood, TROPICAL 


painted black, also several fashionable dogs 


with rhinestone leashes. E A 5 T E R 


The floor of the window was covered in 
white moire with black line drawings of R | WN G 
accessories strewn about, as though a S$ p 
woman in a hurry had dropped them. These | 
accessories included not only gloves, shoes, and 
jewelry and hats, but also a handbag from E R 
which keys, bobby pins, handkerchiefs and S$ U M M 
all such associated paraphernalia were fall- 


ing out. Items 


International Trade Fair Write for Price List 


Dates Are Announced ARTS FL W * 
“he secc Chicz International T le 
5 The sec »ynd 1icago _ rnationa rade and 0 ERS 


Fair will be held March 22-April 6 at Navy 
Pier in that city. An attendance of more 

than 250,000 was totaled for the first fair, DISPLAYS, INC. 
held in August, 1950. At that time 2,200 
exhibitors from 44 nations participated and 
the fair attracted 25,000 Sinton The com- 43 W. 56th St., near 5th Ave. 
ing fair is expected to surpass these figures. New York City 19, N.Y. 
Headquarters for the fair are located in the "U.S. Reg. Trade Mark 

Merchandise Mart, Chicago. 


Manufacturers @ Importers @ Creators 
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SELL MORE WITH NEW 
MANNEQUIN WIGS 


Style 1302 


Out with your old fashioned, faded 
wigs which aren't doing a selling 
job! Get new, fresh, and appeal- 
ing Vari-Shape Wigs. They'll pep 
up your mannequin displays . . . 
catch attention . . . and help sell 
merchandise for you. 


No Measurements Needed! 


ALSO — A COMPLETE SERVICE FOR 


e R fi e hi 
Mannequin Refinishing 
Anything fixed from a broken hand to 
complete repair and refinishing of man- 

nequins. 














Send for Circular 


HERZBERG-ROBBINS, Inc. 


457 West Broadway, New York 12, N. Y. 


; Gentlemen: 


Please send me your latest circular on manne- 
quin wigs and repairs. 


Store Name 
. Address 

. City 

t 

§ Attention 





BASE-METAL, PUFFING FOIL 
AND FOIL PAPERS 


25 Ft., 50 Ft. and 100 Ft. rolls. Also in Reams 
for immediate delivery. 


R. A. OHLHORST 


454 Broome Street New York City 13 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


$3.00 Per Column Inch— CASH WITH ORDER 
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Chicago Club Goes Rural! 


By ROBERT JONES 
The Fair Store, Chicago 


_and their guests assembled for a 
barn dance festival the evening of 
November 6 at the Hamilton hotel. On the 
same night an unexpected blizzard struck the 
city with 10 inches of very wet snow, despite 
which a goodly crowd gathered for the frolic. 
Festivities were under the direction of John 
Dolce, WLS barn dance caller who is well 
known throughout the midwest for his capa- 
ble handling of square dance crowds. He was 
ably backed up by the WLS “Ranch Hands.” 
Under this supervision those in the crowd 
who were unfamiliar with the various figures 
were soon taught the fundamentals; in no 
time at all they were tackling such difficult 
dances as “Birdie in the Cage” and “Peel 
the Oyster.” 
Prizes were awarded for the best dancers, 
and for the most authentic square dance cos- 


M EMBERS of the Chicago Display Club 


tumes. First prize for the best dancer among 
the ladies went to Mrs. Leon Shear, while 
Bob “Gene Kelly” Valentine, treasurer of the 
club, carried off the honors among the men. 
Mrs. Ted Lees and A. Kenneth won top 
prizes for the best costumes. Judges were 
John Dolce, the caller, and Fred Kuehn, 
Chicago Display Club photographer through 
whose courtesy the accompanying illustrations 
are shown. 

The entertainment, dancing, 


besides was 


—Above, part of the crowd at the Chicago 
Display Club's annual barn dance festival; 
President Lou Volz, Walgreen's, and Mrs. 
Volz are in the center . . . Below, officers of 
the club take over from the musicians. On 
the accordion, Ted Lees, Gilmore's; at the 
microphone, Bob Jones, The Fair; at the bass 
is Bob "Gene Kelly" Valentine, club treasurer, 
and strumming the "git-tar" is President Volz— 
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We Love Spring! 


We really do — because it’s a season of flowers — and flowers are 


synonymous with Decorative. 


We have been creating flowers for Spring for over 55 years . 


record of which we are proud. | 


Why not visit our Spring Festival now on view. 


CORPORATION 


24th STREET, NEW YORK U1, N.Y. 
WAtkins 4-4405 


NS OG Nt 


NEE ERR BY 5 teenie 








varied and included musical chairs (which 
turned into a miniature riot), and a pumpkin 
carving contest. In charge of games were 
L. J. Dwiggins, of Reyburn’s; Jim Cummins, 
free-lance, and Jack Pollari, Schack’s. 

An added attraction was the turkey raffle 
“held every hour on the hour.” This proved 
to be very profitable to the club as well as to 
each winner of the 15-pound, oven-prepared 
fowl. The club owes a debt of gratitude to 
Dave Rosen, Kaplan Displays, for procuring 
the fine birds. Appropriately enough, the first 
turkey was won by Lou Volz, Walgreen’s 
display director and president of the club. 

The barn dance decorations were under 
the supervision of Fred Greco of Advertising 
Art, on the decorations committee, and the 
writer, who was program and publicity chair- 
man. The scenic backdrop of a barn interior 
was especially painted for the occasion. Ted 
Lees, Gilmore’s, Oak Park, handled the mail- 
ing of the special announcements for the 
party. 


SIGN and DISPLAYMAN 


Refreshments were free and plentiful. 

A proposal was made during the evening 
to hold the 1952 barn dance during the month 
of October to avoid possible bad weather 
and to permit attendance by more members 
from the suburbs. 


Greenbaum Opens Office 
As Display Designer 

Offices have been opened at 225 Mercer 
street, New York City, by Jules J. Green- 
baum as display designer and merchandising 
consultant. Previously he was employed by 
Arthur Brown & Brother, of the same city, 
as display manager. 








INSTALL your displays—tack up signs— fasten mer- 
chandise — in less time — with less effort. Use HANSEN! 
Note these “plus” features: 

1. Self-contained. Hansen is a letely self tained 
unit. Loaded, ready for instant, tinual use. Reloaded in 
seconds. 

2. Easier Operation. Balanced design. Fits naturally in 
hand. Easier to grip and operate. 

3. Quicker Servicing. Take-up Jaw (exclusive Hansen fea- 
ture) opens and closes instantly for cleaning channel — in 
less than a minute! 

Weighs only 134 Ibs. Fits pocket (when hold-down 
spring is used). Holds 140 staples (model T-3). Built 
for years of active service. EQUE 








KLE 


[HANSEN] A.L. HANSEN MFG.C 


AVENSW Avt CHICAGO 40 
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@ GENERAL DISPLAY e@ GENERAL DISPLAY e 
For the finest in 
ARTIFICIAL FOLIAGES 
ARTIFICIAL FLOWERS 
ARTIFICIAL PLANTS 
and 


DISPLAY ACCESSORIES 


for department stores, 
shops and chain stores. 
to see or call: 


specialty 
Be sure 


Flowers-Foliage 


GENERAL 
DISPLAY 


CORPORATION 
140 WEST FOURTH ST. 


Cincinnati 2, Ohio 


OFFICE - 








Visit our beautiful showroom and 
7 story building where our line is 
designed and manufactured. 
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SUNFAST 


DISPLAY PAPER 


FOUNDED 1844 
24 FADE-PROOF COLORS 
12-yd. and 50-yd. rolls 
107" width 


Distributed exclusively by 
Display Jobbers 


Sample Swatches and Price List 
on request 


Complete stocks in New York, 
Chicago, San Francisco, 
Niagara Falls 


Address all inquiries to 


BUTLER PAPER NEW YORK 
CORPORATION 
655 Madison Ave., Tel: TEmpleton 8-3720 
New York City 21 
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WORKING WITH MACHE 

(Continued from page 19] 
lighting units on The Bon Marche ledges 
(see photograph) frames of 1 by 2-inch cedar 
were used instead of steel rod, and 2-inch wire 
netting with building felt. For the small tree 
trunks used in conjunction with them (pic- 
tured in the spray booth) cardboard tubes 
were used as armature, to which the “Ripple- 
kraft’ paper was adhered in pleated fashion 
with flour paste. 

The final step in our discussion of armatures 
is illustrated in the bark which wrapped the 
main floor columns for this Christmas 
season to transform them into giant trees in a 
primeval. Their production is sepa- 

illustrated, showing the two wetted 
surfaces being placed in contact, with the 
upper sheet of kraft wrapping paper being 
pleated to give the bark texture. In_ this 
case the lower sheet of wrapping paper serves 
as the armature. 

The choice of type and weight of paper 
depends on what it will be required to do. For 
delicacy, such as required in making temporary 
wigs, colored tissue papers are suitable. To 
follow extreme contour, tissue paper strips or 
paper is best. For quickly covering 
large surfaces with minimum contour, a heavy 
buifding™ felt in overlapping gives 
when wet and sets rigidly when the flour 
paste dries. 

For complicated or patterned finishes im 
to obtain by spray-gun after the 
shapes are dry, prefinished paper can be used. 
An example of this is the papier mache wall- 
paper clothing in the historical setting illus- 
trated. Wheat paste or. the reverse 
the wallpaper softens it sufficiently so that 
skirts can pleated and stapled to the 
mannequin with the natural folds and full- 
of cloth. Dismembered paper doilies 
furnished lace and frills, and the technique 
merged with that of paper sculpture in such 
projects as hats and bonnets. On drying, 
bonnets and clothing became rigid. 

Choice of solvent or adherent depends simi- 
larly on what it will be required to do. Wheat 
paste softens paper fibres for positioning and 
stretching, and on drying hardens it in its 
new position. It is slow drying, however, and 
when more speed is required other resources 
will be sought. “Celastic” (a collodion felt) 
on soaking in “Celastic” softener becomes almost 
jelly-like in flexibility, suitable for mold work. 
In a few minutes it hardens into a rigid shell, 
ready for finishing. Because it requires no 
armature it is the lightest of mache materials, 
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and ideal for such projects as masks. LePages 
76 is a rapid glue, and either flour paste or 
glue is greatly accelerated with infra-red 
heat lamps and circulation of air. 

Another rapid technique could be called 
“dry papier mache.” Paper is wadded up as 
armature, and surfaced by binding with wide 
masking tape. This is a useful process to 
combine with other methods, as in the final 
corrections or reinforcement of papier mache 
objects prepared by standard means. In the 
institutional window illustrated, standard man- 
nequins were transformed into Indians by 
means of masking tape additions, after careful 
study of racial characteristics from photo- 
graphs. 

For the finest of finishing, as in faces, laps 
may be filled with lacquer based surfacing 
putty, which in thin layers dries for sanding in 
a few minutes. 

On occasion more body is required in the 
mache material, as in making decorative frost- 
ings for giant cakes, icicles, slate and stone 
wall imitations, or Victorian type applique 
scrolls. For this purpose spackle may be 
added to the wheat paste, or even sand. Tex- 
tone, a heavy texture paint ready for use with 
the addition of water, can be used for the 
same purpose. It makes an excellent solvent- 
adherent and surfacer all in one, with paper 
or rags. 

For flameproofing, sodium silicate is sprayed 
on the product before painting. For the lat- 
ter purpose, lacquers are avoided, and water 
thinning paints or flameproofing paints are 
preferred. Silicate may even be used as the 
solvent-adherent in papier mache work. It 
was for this double purpose of adhering and 
flameproofing that 2,250 pounds (165 gallons) 
of it was used in the assembly of 55 11-foot 
by 14-foot “bark” wrappers for the main 
floor columns of The Bon Marche this holi- 
day season. In the photograph the excess 
sodium silicate is being floated off by squee- 
gee as the outer layer of kraft wrapping 
paper is positioned. On drying, the silicate 
contributes a strength to the unit which is sur- 
prising. 

After drying overnight, the bark was given 
a spray coat of brown flameproof paint, with 
cross-sprayed black and moss green. The 
painting operation was greatly expedited by 
the fact that the brown base coat was almost 
instant-drying, and by all three guns for the 
three colors being connected at the same time 
for instant use. 

Water glass—sodium silicate—is also an 
excellent flameproof adherent for flock, 30 





TABLE 1. 
SPEED 
FLAMEPROOFING 
SIZE, STRENGTH 


RIGIDITY 
DELICACY (e.g. wigs) 
TEXTURE, CONTOUR 


RELIEF WORK 


WITHOUT ARMATURE (e.g. masks) 
PREFINISHING 


S 
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SPECIAL PAPIER MACHE TECHNIQUES 


Masking tape; “Celastic;” wheat paste 
of glue with heat lamps 

Sodium silicate as adherent or under- 
coat in finish 

Armature of wood or steel rod; 
building felt 

Hardware cloth; 

cardboard tubes 

Colored tissue papers 

“Ripplecraft” paper; 

crepe paper 

Add spackle; 

use textone with rags 

“Celastic” 

Wallpapers or fabrics 
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The Perfect Display Background 
for any season! 
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PHOTO 
MURAL 
FABRIC 


These colorful photo-scenic reproductions are 
being used with outstanding success every- 
where ... for seasonal or promotional display. 
The fine rayon crepe may be cleaned and 
stored and used again and again. 


SI Per Panel 


Each panel 10" 
high, 42" wide 

ORDER DIRECT OR 
$55 complete FROM YOUR JOBBER 


IMMEDIATE 
DELIVERY 


No. 10 Cherry Blossoms in Washington—Shades of Pink or Green 
5 PANEL 5 


14 Different Scenes for Every Season—Send for Complete Catalog 


DECORATIVE DISPLAYS, 57-57 cara street, Maspeth, LL, N. Y. 





pounds of which was applied to the 65 life- 
sized papier mache animals used on the ledges 
in the same setting. Water paint matched to 
the finish flock color was sprayed on as 
undercoat so that superficial damage to the 
flocked surface would not show. 

With the help of sodium silicate, papier 
mache can be safely used on a floor-wide 
scale. In actual tests the “bark” so manufac- 
tured and the flocked animals would not sup- 
port their own combustion when the source 
flame was removed. 

Another respect in which the pictured holi- 
day decorations are unusual is that here is 
a Christmas setting without snow. As the 
first Seattle Christmas had been a green one, 
so the centennial decorations in the interior 
and windows of The Bon Marche were to be 
without snow. Featured instead by Mr. 


Harold McLaren and his staff was the forest | 
primeval, with watchful, playful animals. | 


Dullness was avoided with the use of bright 
red and gold pine cones, firefly lights, and the 
addition of four floodlights at the base of each 


column, pointed upwards at the branches and 


ceiling. 


Henry Harris Appoints 
New Display Manager 

Henry Harris, Inc., Cincinnati, has named 
James F. Behan to succeed Harry Fergu- 
son as display manager. The latter re- 
signed recently to go with Gidding’s, of the 
same city. Behan was formerly with B. 
Siegel, Detroit. 








SOME PRESTIGE STORES WHO SAW THE LIGHT 
CHANGED FROM REFLECTOR-TYPE LAMPS 


» MIROFLECTOR* 


E. © Cuts display-lighting costs nearly 90% 
© Uses Ordinary Household Bulb! 

© Reflector Never Needs Replacing! 

© Brighter, Whiter Light! 

© Consumes /, Less Eelectric Current! 

© Fits any Bullet, Hi-Hat or Open Socket! 


MORE LIGHT 
AT LESS COST! 


THE BRIGHTEST IDEA IN LIGHTING 1775 SWAT, NEW YORK, H. ¥. 











OVERHEAD 
ROTARY 
DISPLAY UNIT 


BOX & EYELET 


A ceiling type 
mum revolving display 
load unit — ideal for 
5 Ibs. animating win- 

@ | RPM dow displays. 
© Ac Perfect for dress- 
_ es, hats, all types 
its of merchandise; 
© Shi d cards (window 
ippe 
post. shade type). 
paid Size: 
$10 314" 5 34" x 2" 
per unit 


S ibs. 
JOBBER INQUIRIES INVITED 


ALBIN MACHINE 


co. INC. 


750 Avenue of the Americas 
New York City 10, N. Y. 

















FOR OUTSTANDING 
BACKDROPS 








Lloyd's Genuine 
GRASS CLOTH 








Add extra eye-appeal to your 
display promotions with 
Lloyd’s Grass Cloth—a favor- 
ite backdrop material with 
display men everywhere, be- 
cause it adds that “sales 
touch.” 


WRITE TODAY FOR FREE 
SAMPLE AND PRICE! 


w.Hs. Lloyd CO., INC. 


16 E. 52ND ST., NEW YORK 22 
NEWARK e BOSTON e CHICAGO 
E. C. BONDY, BEVERLY HILLS, CAL. 
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-For Valentine's Day 


By ERNEST EHRMAN 
Ralf Shockey & Associates, Inc., New York City 


T is almost impossible to say definitely 

when the first enterprising merchant 

decided to promote Valentine's Day. It 
was probably not too long after the day 
became a part of public conscience. This 
alert merchant with an eager eye for pro- 
motional tie-ins was in all probability a 
confectioner or florist since they seem to 
have been the ones to first hit the holiday 
hard. Since then other merchants and 
manufacturers have eyed this lucrative 
Valentine’s Day business with increasing 
awareness, although it is true that some are 
still asleep while others are reaping the 
harvest. 

As time went on members of the retailing 
field began to wake in small numbers and 
then in increasing numbers to the possibili- 
ties of Valentine's Day but still they are 
all too few. After getting their feet wet 
with promoting cards, flowers and candy, 
some retailers began to wonder if perhaps, 
after all, Valentine’s Day could be extended 
into a really important selling period which 
would include other items such as jewelry, 
gloves, and lingerie. 

Most of them began to see that it was 


| one of the most underplayed natural pro- 


motional opportunities. They began to 
realize that it was a natural occasion for 
colorful store displays which would stimu 
late the buying public. 


The creation of the Valentine’s Day 


| Council last year was the first time that any 
effort had been made to coordinate this 


—A large sheet of red seamless paper with 
a heart torn out of the center covers the 
window glass in the display pictured above. 
Gold arrows are suspended as shown. ‘For 
the man | love ... " is lettered over all 
the covering paper . . . Right, the gift tree is 
pink or fuchsia, with gift items suspended on 
ribbons or resting in the large heart cutout— 


important season. This year the Council 
selected a warm, inspiring family scene for 
the official poster as a reminder that 
Valentine’s Day is the day for those you 
love. It is the day for everybody in the 
family. Most age groups can be included 
in this great promotion whether young or 
old, married or unmarried. Department 
stores throughout the United States have 
generally taken advantage of this promo- 
tion. However, smaller retail stores are 
still far behind in their full use of store 
Valentine's Day display. Thanks to material 
which is offered through the National 
Valentine’s Day Council and through dis- 
play houses, selling displays can be created 
at quite low cost. 

Many stores in the past did not take 
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—tThe large wallboard heart, cotton padded, is 

covered with red or pink satin, the edges 

trimmed with lace, tissue paper or doilies. 

Small red hearts dangle from the ceiling, 
suspended on ribbon— 


advantage of all their show windows for 
this particular day. Instead of making it a 
store-wide promotion they utilized one or 
maybe two of their less important windows 
for Valentine's Day promotion. This is 
passing up some wonderful selling oppor- 
tunities for it must be remembered from 
the retail profit point of view that not only 
candy, lingerie, jewelry, cosmetics or men’s 
furnishings are a Valentine’s Day gift item, 
but even such items as electric housewares 
are very practical gifts. 

An effective approach to increase the sale 
of Valentine's Day gifts would be, for in- 
stance, to create spot displays within unre- 
lated departments throughout the store. 
There should be a Valentine’s gift sugges- 
tion wherever the customer goes, Gift tables 
with merchandise of various price ranges 
should be arranged. Display departments 
can really do a big job in creating a pro- 
motional atmosphere in a normally slow 
season. Valentine's Day falls half way 
between Christmas and Easter. Many stores 
look bare after the attractive, colorful 
Christmas settings have been removed. To 
start immediately into Easter promotion is 
too early, and therefore they can take profit- 
able advantage of Valentine’s Day. 

One leading New York City store scored 
with an extremely successful Valentine's 
Day promotion built around a single theme 
coordinated harmoniously in all depart- 
ments. The idea was to make American 
women and their escorts more conscious of 
the stuff that dreams are made. This, as 
most retailers know, usually moves plenty 
of merchandise. 

To make them more receptive to the idea 
of gift giving, the publicity was spearheaded 
by a bank of crowd-pulling windows leading 
off the theme. This theme was developed 
throughout the store. Not only did the 
store make extra profits but it was also 
helped over the hump of a dull season from 
a display point of view. 

Valentine’s Day can be made an im- 
portant promotion period in any store that 
will give it the study it deserves. 
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Demand the Oldest Name 


in aa Turntables! 


Doto'Sho 


ELECTRIC SEO 

Your assurance of top performance, ROTO- 
SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 
is Sturdy — construction, 

CC. motor it load capacity up 

18” table revolves te times a 
and 


Build-up fixtures too. 


MODEL 
"712" for 
LIGHTED 
MOTION 


Two-way electric outle permits novel, self-con- 
tained lighting effects or operation of electrical 
devices while table turns. Will revolutionize your 
window trim! 


MODEL “A” 
ROTO - SHO 
Standard for the 
world! The action 
display-way to 
boost your sales. 


See your = jobber, or write us for complete 
atalog of ROTO-PRODUCTS/ 


GENERAL DIE & ee COMPANY 
integrity Since 191 
Dept. ©, 262 Mott Street, New i. 12, N. Y. 


Wishing you a 
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CRitshinss 


and a 


Happy 


ear 


ew 


We have enjoyed serving your 
display needs during the past year 
and your cooperation and patron- 
age are greatly appreciated. 

With the approach of the new 
year we pledge that we willl con- 
tinue to supply your every need with 
the newest and finest in display 
materials, 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 31st St., New York City | 
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~ NOEL LITES 


A. BLINKER*LITES 


The original miniature light- 
ing unit. Each tiny lite blinks 
on and off independently. 
If one or more bulbs burn 
out or loosen up the rest 
continue to blink. Miniature 
commercial bulbs cheaply and 
= easily replaced. SMOOTH. 
NON FLICKERING _LITES. 
Low cost maintenance. 


A. SPARK-LITES 


Each lite blinks on and off 
independently. Transformer 
type unit — flasher built in- 
side the bulb. Imported Spark- 
Lite bulbs are LARGER than 
miniature bulbs used in the 
Blinker*Lites units. 


A. GLO-LITES 


Miniature lites operating with- 
out transformer. Constant in- 
dividual lighting. If some 
bulbs go out the rest remain 
lit. AC or DC. 

Also available—Glo-Lite Unit 
with flasher attachment — all 
bulbs flash on and off in 
unison. 


N-E-W Noei "Fiower-Lites." 


Write for full information and 
Complete Price List. 


JOBBER INQUIRIES INVITED 


4 NOEL + 


MANUFACTURING CO. 
1675 D. THIRD AVENUE 
NEW YORK 28, N. Y. 


*Trade Mark & Pat. Pend. 
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Canadian Wins Medal 


5 DISPLAY WORLD’s second annual 
AX international Display Contest moves 
into its final two weeks, total entries 
received approach the 3,000 mark—a gain 
of nearly 500 over 1950. 
Judging of the contest will take place a 
few days after December 15, on which date 
this year’s event comes to an end. On the 


| judging board, which will meet at DIS- 


PLAY WORLD’s headquarters in Cincin- 


| nati, are Irving Eldredge, assistant manager 


of the Visual Merchandising Group, Na- 
tional Retail Dry Goods Association, New 
York City; George Westerman, display di- 
rector, Ohio Edison Company, Akron, and 
R. C. Kash, editor, DISPLAY WORLD. 
Full results of the contest will be made 


| known in the January issue, in the mail 


January 15. 
Three medais will be awarded in each of 
98 merchandise and service classifications— 


| gold for first place, silver for second, and 


bronze for third, Additionally, each award 
for first will carry with it three points, 
those for second will receive two points, and 
those for third will be given one point. The 
person scoring the greatest total of points 
for the entire contest will receive a beau- 
tiful gold plaque, suitably inscribed, the 
runner-up will be presented with a similar 
plaque of silver, and for third place there 
will be a plaque of bronze. 

Last year these plaques were won, re- 
spectively, by Harold McLaren, The Bon 
Marche, Seattle; Tom Comerford, Lit 
Brothers, Philadelphia, and Frederick 
Asmussen, The Myer Emporium, Melbourne, 
Australia. 


—The winner of the gold medal for the best 
contest entry received during November is the 
one pictured above, by Thomas Fortin, Syn- 
dicat de Quebec Ltee., Quebec City, Canada— 


Each month during the contest the edi- 
torial staff of DISPLAY WORLD selects 
the best display entered during the 30-day 
period and a gold medal is presented to its 
creator. The medal for the month of No- 
vember goes to Thomas Fortin, Syndicat de 
Quebec Ltee., Quebec City, Canada, the 
first Canadian to be so honored this year. 
His display for cosmetics is pictured above 
and speaks for itself. 

Others who have won monthly gold 
medals during 1951 are as follows: January, 
Clement Bradley, Carson Pirie Scott & Co., 
Chicago; February, E. L. Vollmer, Joseph 
Horne Company, Pittsburgh; March, Russell 
C. Kehrt, Jenny's, Cincinnati; April, Harold 
McLaren, The Bon Marche, Seattle; May, 
George M. Allen, Castner-Knott Company, 
Nashville; June, Dudley B. Pope, Davison- 
Paxon Company, Atlanta; July, Tom 
Comerford, Lit Brothers, Philadelphia; 
August, Chamberlin’s, Ltd, Norwich, 
England; September, G. William Wilson, 
Jr., Rodes-Rapier Company, Louisville, and 
October, Harold McLaren. 

Details of the contest for 1952 will be 
announced in the January issue. In all prob- 
ability only a few minor changes will be 
made in the classifications used during the 
current year. Once again the contest will 
be open to every displayman, regardless 
of his location or position. 


Martin Schloss Joins 
Decorative Creation 

Werner Leburg has announced _ that 
Martin Schloss has joined Decorative 
Creation & Art Flower Company, Inc., 13 
West 27th street, New York City 1, as a 
member of the firm. Schloss for many years 
represented L. Schneider Corporation, of the 
same city. 
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Public Invited To Watch 


Carson's Displays Go In 
Feeling that the public would like a ISPL AYS 


glimpse behind stage, Carson Pirie Scott & 
Co., Chicago, this year used newspaper 
advertising to invite Loop pedestrians to 


2 Rss 5 
watch the store’s Christmas displays come | / 
to life before their eyes. { : 


You can create unlimited settings or use this display 
set as separate elevators for windows or interior 
counters. One price buys limitless display! 


3 platforms: 56" x 32°—32" x 18"°—20'/4" x 16"—1'/3" edge. 
Natural oak and fumed. 

15 legs: 7-7" legs; 4-15" legs; 4-231" legs. All equipped 
with metal Patented Arrow plates for interchanging. 

Order as FP-20 $65.45 per set F. O. B. Phila., Pa. 


Write for latest free catalog 


SOLD ONLY THROUGH YOUR FIXTURE DISTRIBUTOR 
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The photograph shows one of the scenes 
they saw—Clement Bradley, display di- | 
rector, and Diane Otzen, assistant,, busily 
tacking rosettes and ribbons onto papier 
mache deer in one of the ten State street | 
windows. 

Carson's holiday displays this year are 


based on scenes taking their origin from | t 50 IN. 
pang ah r ssteteiea songs ils as “Silent NEW! Bull. on S H | N G L E WIDE 


OR INQUIRE — ARROW DISPLAY ASSOCIATES — PHILADELPHIA 40, PA. 








Night” and “Adeste Fidelis.” 
(Photograph by courtesy of A. L. Hansen 
Mig. Company, Chicago). 


Quarterly Publication 
For Sales Meetings 

A specialized publication undertaking to 
cover the nation’s 59,000 sales meetings, as 
well as the 20,000 conventions and trade 
shows staged annually, will appear in Janu- 
ary, it is announced by Raymond Bill, pub- 
lisher of Sales Management. 

The magazine, which will be issued quar- 
terly, is named Sales Meetings. The ex- 
ecutive staff of Convention and Trade 
Shows magazine, which has been discon- 
tinued, has joined Sales Management to 
produce the new voice for the meeting and 
exposition industry. 

Sales Meetings will be issued as a supple- 
ment of Sales Management, as well as in a 
second edition to former subscribers of Con- 
vention and Trade Shows. 


Steve Comfort Resigns; abe er va : greece ME ie! i HS 3. 
Will Free-Lance 4 ‘ r ‘ 

After eight years with Wanamaker’s, New A NEW Third Dimensional Design on a STRIATED RAISED GRAIN PAPER 
York City, Steve Comfort has resigned in Available in a choice of 6 Decorator Colors LIST PRICE 
order to offer a free-lance display service e Tan @ White @ Yellow ROLL SIZE $g.95 per roll 
to specialty shops and manufacturers’ show- © Green © Light Grey © Rust 24 ft. x 50 in. 
rooms in that area. At one time he was The Shadow outline is Grey on all combinations 


with the display department of Bonwit | | BULKLEY DUNTON & CO., Inc., 295 Madison Ave., New York 17, W. Y. 


Teller. 
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LUSTRA-CITE 
INDUSTRIES, INC. 


249 W. 34th St 











Arthur Brown & Bro’s. Encyclopedia 
of Art and Drawing supplies! 


* Silk Screen Materials 

* Artists Supplies 

* Drafting & Drawing Materials 
* Papers, Boards, Pads 

* Airbrushes & Compressors 

* Craft Materials & Plastics 

* Picture Frames 

and hundreds of other art essentials 


FREE: Write on your letterhead— 
® you’ll receive this valuable. 
catalog at no charge. ‘ 


ARTHUR BROWN & BRO. Inx 
2 West 46th St. New York 19 NY 
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—This reproduction of a Viking galley was used at the main store of Oscar Baeckman, of 


Stockholm, for a display of hosiery and a nylon ses gy 


feminine taste and longing for beauty and 


The card copy comments that 
as tinued throughout the ages— 








CHICAGO DISPLAYS 
[Continued from page 29) 


are decorated with festooned garlands of 
pine boughs and lighted with green lights. 
In the body of each tree gayly colored 
discs are mounted to spin merrily in the 
wind. The pyramid trees were designed 
by the decoraticns committee of the State 
Street Council from the efforts of a group 
of display directors under the chairmanship 
of Ray Bianchi, Goldblatt’s, who submitted 
the original idea of the traditional-modern 
motifs. 

The State Street Council endeavors to 
keep Chicago famous throughout the coun- 
try as the nation’s toy and gift center with 
a program climaxed by a giant Toyland 
parade early in November, which is a signal 
for the along the street to unveil 
their toy windows. 


stores 


display manager for Gold- 
blatt Brothers, is to be commended for his 
hauntingly beautiful showing of toys. The 
big double window reserved for Christmas 
promotions of toys was a nostalgic picture 
of an old-fashioned American scene in 
miniature. Modest, lighted, country houses 
and little red barns, heavily laden with 
snow, echoed peace and contentment, carry- 
ing customers back to their childhood days 
when there were no wars nor rumors of 
wars. Miniature figurines were on_ their 
way to the rural church and two community 
ice-ponds afforded relaxation for figure- 
skaters which the passersby found entertain- 
ing. A streamliner threaded its way through 
the snow-covered mountains in the distance. 


PF Boghosse, 


store such as Goldblatt’s, which 
contrives to get the greatest 
array of merchandise before the 
window was unique in that no 
except those in Santa's 


For a 


were visible 


big sled that floated over the peaceful 
village. 

The seasonal promotion of gifts for every 
member of the household stretched out in 
the remaining State street windows of the 
store, repeated again this year because of 
its effectiveness in getting items from almost 
every department into the windows during 
the peak gift-giving season. 

A myriad of small gift items, lingerie 
and hosiery was displayed in a star-studded 
setting of towering arches and non-objective 
forms at Field’s, their stark simplicity re- 
lieved by stylized trees and metallic trivia. 
The imaginative display was referred to as, 
“Everyone everywhere is dreaming of a 
gift from Fields” (fifth photograph). 

That the trend in display is following the 
pattern set by modern art is clearly seen in 
a recent dramatization which Joseph’s Shoe 
Salon on Michigan avenue gave its entire 
facade. Michael San-Fratello, a recognized 
painter and sculptor, is the new director of 
display for the Chicago stores and a firm 
believer in impressionism as a fresh note in 
display. 

In his first presentation (sixth photo- 
graph) San-Fratello conceived his idea from 
an abstracted form of a woman's high but- 
ton shoe. The non-objective shapes were 
made of wire and painted white and phos- 
phorescent red. With these aerial props the 
showing of ten more pairs of shoes was pos- 
sible with a feeling. The props 
were completely subordinate to the mer- 
chandise and were designed as directional 
forms to lead the eye to the center display 
unit . . . a low, non-objective platform 
covered with gold fish netting and washed 
with blue-green light. Royal blue lighting 
was thrown on either side of the ice blue 
walls so that a cool, clean effect in several 
hues of blue was obtained. The copy. 
“Joseph's in association with foremost 


“looser” 
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master craftsmen present shoe fashions in- 
spired by abstract design,” was printed on 
abstract motifs used in the windows and 
also in the interior to identify the various 
brands of shoes featured. With the addi- 
tion of a few sparkling baubles the store 
transformed its facade into a festive display 
in keeping with the Michigan avenue yule- 
tide decorations. 

Carson’s principal Christmas windows 
comprised a fantasy of six small shops . . . 
a Flower Shop for little furs; Ball Mosaic 
for bags, gloves and umbrellas; an Apothe- 
cary Shop for cosmetics; Christian Heaven 
& Co. for lingerie; Modiste Shop for neck- 
wear and blouses, and a Toy Shop. A lone 
mannequin — wearing a mask, antlers and 
swathed in tulle—and two chic, scantily clad 
reindeer presented the fashions featured 
behind flittered white tree branches adorned 
with Christmas tree ornaments. It is 
interesting to note that the shop designated 
as “Ball Mosaic” derived its name from 
metallic balls crushed against walls to 
which glue had been applied. The shop 
shown is the Apothecary Shop. 

An effective men’s wear window—final 
illustration — was presented by Reed 
Schlademan, display manager of The Fair, 
as “Gifts for your Santa ... he will wear 
with pride,” against a rough textured 
papered backwall. A pyramid ladder sug- 
gested a symbol of the season with steps 
providing an opportunity to display small 
items. The display unit was outlined in 
holly, gourds, and thistles with a Della 
Robbia_ technique, repeated as corner 
decoration for the window. 

The Fair’s toy window is always one of 
the main attractions on State street. This 
year it was conceived by Schladéman as 
“Santa’s Doll Shoppe,” a factory where 
Santa Claus designs and dresses dolls for 
good little girls. With a decor of Christmas 
red and green in a forced perspective, the 
shop presented a back-stage view of Santa’s 
helpers working with precision, while satin 
pin cushions and small toys were conveyed 
by an overhead track. 

Sears Roebuck & Co. opened its State 
street toy window in time for the Toyland 
parade touching off the yuletide spirit in 
Chicago. A fully animated window of per- 
forming circus animals and clowns publi- 
cized “Happi-Time Toy Town” and the 
Skyrocket Ride over Toyland which is an 
annual treat for the kiddies during the 
shopping season. A. Douglas is display 
manager. 

This year’s series of “Glory Be It’s 
Christmas Morn” windows at Goldblatt 
Brothers included a game-room with a 
dominant masculine flavor. The backwall 
was covered with a matchstick wallpaper 
and a valance for the curtained window was 
fashioned by the display department of two 
giant cigarettes. The window was tied in 
with the series by a profusion of pine 
boughs and stylized Christmas trees set 
immediately back of the proscenium. 

Reed Schlademan fashioned hands, heads 
and dress forms of yarn for a promotion of 
knitting yarns in time for customers of The 
Fair to “Knit Your Own” for presents. The 
knitted models were supplied by the yarn 
manufacturers and the display included 
every article the knitter required to copy 
them. 
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... LONG LIFE 


Used for over seventeen years by leading national chains. Many have from 50 to 500 or more in use. 
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Letter Writing Week 
Display Awards Made 

A jury of three judges has awarded $685 
in cash prizes to winners of the window 
contest held in connection with the annual 
promotion of National Letter Writing Week, 
October 14-20. There were 13 winners in 
ten cities throughout the country. For the 
first time three prize winning stores were 
located in one city—Denver. Two winners 
were located in Los Angeles. 

The judges were Irving C. Eldredge, 
assistant manager of the Visual Merchan- 
dising Group for the National Retail Dry 
Goods Association; Arthur P. Hibbard, ad- 
vertising manager for “The Gift & Art 
Buyer,” a trade publication; and Frederick 
W. Reed, art director of Sackett & Wilhelms 
Lithographing Corporation, Long Island 
City, N. Y. They chose the winning win- 
dows from photographs on exhibit in the 
offices of the Paper Stationery & Tablet 
Manufacturers Association, 527 Fifth 
avenue, New York City, which each year 
sponsors the letter writing promotion 
project. 

Six of the winners also won awards in 
the same contest a year ago. The names 
of entries were unknown to the judges until 
after the selections had been made. In one 
instance, because of a tie, duplicate prizes 
were awarded. Following is a list of win- 
ners in each of four classifications, along 
with the names of display managers re- 
sponsible for the entry: 

Department stores : First, $100, D. Richard 
Kester, Herpolsheimer’s, Grand Rapids; 
second, $40, Herb Krofft, Bintz Brothers, 
Zanesville, Ohio; third, $25, Fred Wassall, 
Walker Brothers, Inc., Wichita. 

Stationers: First, Hal Johnson, J. K. 
Gill Company, Portland, Ore.; second, 
Frank Carey, W. H. Kistler Stationery 
Company, Denver; third, T. F. Burke, 
Schwabacher-Frey Company, Los Angeles. 

Variety chain stores: First, A. A. Leisy, 
F_W. Woo!worth Company, Seattle; second, 
C. E. Nisbet and J. FE. Shealy, Perry 
Brothers, Inc., Lufkin, Texas; third, N. 
Rudnick, F. W. Woolworth Company, 
» Huntington Park, Calif., and Orion Manion, 
F. W. Woolworth Company, Denver. 

Drug stores and other retailers: First, 
Earl Nash and Edward Tanner, Webb's 
City, Inc., St. Petersburg, Fla.; second, R. 
H. Wiemeyer, Republic Drug Company, 
Denver, and third, Lucille Stewart Hearn, 
Baldwin Gruber, Los Angeles. 


Ww. C. Hurlock Celebrates 
Birth Of Granddaughter 

W. C. Hurlock, president of the card- 
board and display paper specialties firm of 
that name in Lansdowne, Pa., became a 
grandfather on November 20 when a daugh- 
ter, Linda Louise, was born to his son, 
W. C. Hurlock Jr., and Mrs. Hurlock. The 
son is sales representative for his father’s 
company in Maryland, Virginia, and the 
District of Columbia. 


Cohen To Conduct 
Display Clinic 


A feature of the spring gift show to be 
held by the Western Merchandise Exhibitors 
in San Francisco will be a window display 
clinic and demonstration by Sylvan Cohen, 
former display manager of Roos Brothers. 


Acrylite Plastics, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 
Plastic — Wood — Metal 


BUYING WUIDE 


Victor Haida Displays, _ 

149 West 24th St. 1H 3-3540 
DESIGNERS & MANMBACTURERS 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 





Allied Display Materials, ng 
65 Madison Ave. U 5-6487 
NOVELTIES, ARTIFICIAL iapeums & 
DISPLAY MATERIALS 
For Windows and Interior Store Disploy 


David Hamberger, Inc. 
115 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 
Display Novelties and Accessories 


A. Lutz 
3 West 18th St. CH 2-6266 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Maharam Fabric —.. 

130 West 46th St.. 2-3500 
DISPLAY FABRICS & sneiaeens 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 
Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 

506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 
Decorative Display Novelties 
Sell to Jobbers Only 





Colonial Decorative Display Co., Inc. 


70 West 40th St. WI 7-0230 
ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Result Displays, Inc. 
350 West 3lst St. LO 4.8440 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum ® Werner Leburg ® Martin Schloss 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


D. G. Williams, Inc. 
498 Seventh Ave. LA 44069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


Ben Walters, Inc. 
125 West 26th St. AL 5-2308 
DIP IT! DRAPE IT! 


SHAPE IT! CAST IT! 


fio awhy hed See it demonstrated 


Celastic Corp. 








Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bidg., Detroit; 819 Santee st. Los Angeles 





SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It's Always MARKET WEEK in New York 


s 





iis ALWAYS MARKET WEEK IN NEW YORK! 





Merry Christm as 
‘end 
Happy Vew Year 


..« this is our sincere wish to 

our many friends every- 

where, whose patronage and 

kind consideration have 

made it possible for us to 

continue to render the type 

of service that has made our 

business relations so friendly 

and satisfactory. May 1952 ee. 

bring you joy, happiness and se 7 ' = 
prosperity. tee y 














Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


on DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a - 
fate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any —_— — 
Brush — 








Animated Sicse % 
Artificial Flowers 
Artificial Snow 





yt ye Boards 
& 


Card Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

Cut-out seed 


Decorative Papers 
Display Forms 

Display Furniture 
Display Letters 





a 
Hosiery & Shoe 
Estegregbed Displays 
Mann 

Metal ate 

Millin Heads 
Motion Displays 
— Mechanisms 


Paper Sculpture D' 
Papier Mache Specia' 
Photographic _—— 
Plaques (Window) 
a 


ywood 
Price Cards—Tickets 
Price Ticket Holders 
| ~ og 
Sale Banne 
Show Card Colors 
Show Cards 
Show Case Lighting 
how Cases 
tore Designing 
Socks— Window 
tore Equipment 
Signs—Brass— Bronze 
ete lh one 
signs—Electri 
sign Printing. Machines 
jeeve Forms 
tore Fronts 
fackers 
Time ees 
Turntable 
Veneers (Imitation) 
wins Board 


Window Lighting 
Do you wish a copy of their catalogue? 
Do you plan to remodel your store soon? 
Deo you plan to ns oy a —< soon? 


DISPLAY. WORLD 
CINCINNATI, OHIO 
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Dinner-Dance Held 
By Baltimore Group 
Among the relatively few 
clubs of the nation is the Display Guild 
of Baltimore, and one of the reasons it 
holds its members year after year — even 
drawing some of them from Washington, 
D. Cr =~is because of alert officers and 
program and entertainment committees. In 
addition to educational meetings, such events 
as golf tournaments, crab feasts, and dinner- 
dances are a regular part of the club’s 
program, not to mention group participation 
in such enterprises as supplying and install- 
ing Christmas decorations for a_ hospital 
or orphanage. 


active display 


Pictured here is some of the activity at 
the Guild’s recent dinner-dance, which 
John Tumminello, publicity director, reports 
as “quite successful.” It was arranged by 
William Isaac, chairman of the entertain- 
ment committee, assisted by Henry Morris, 
Joseph Rocker, Walter Ford, Paul Matz, 
and Merrill Lee. 

Enjoying the dancing in the photograph 
below are, left, Tom Shenkel, club vice- 
president and display director of Hutzler 
Brothers, and Mrs. Shenkel; center, Henry 
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Morris, display director, The May Company, 
and Mrs. Morris; right, Frank Malehorn, 
Guild treasurer and associated with Balti- 
more Display, and Mrs. Malehorn 
“Fabulous Silverware" 
Contest To Be Judged 

National Silver Company, 295 Fifth 
avenue, New York City 16, has made known 
the judges for the “Fabulous Silverware 
Festival” display contest now in progress. 
A $500 sterling trophy will be awarded to 
the store having the best series of windows 
on the subject. Judging will take place 
shortly after the first of the year. = 

On the board of judges are the following: 
Ford Perine, merchandising director, Life 
magazine; William Howard, vice-president, 
Young & Rubicam; Clark Gavin, editor, 
Point-of-Purchase Merchandising; Arthur 
Fatt, executive vice-president, Grey Ad- 
vertising Agency, and R. C. Kash, editor, 
DISPLAY WORLD. 


Ralph Adler Returns 
From South America 

Ralph W. Adler, D. G. Williams, Inc., 
New York City, has returned after a short 
vacation and business trip to South America. 
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You must be full of surprise to get a letter 
from this part of the world, but you should 
not be so surprised since international affairs 
and non-racial discrimination are the occu- 
piers of your heart and you always do good 
toward your fellow-men. 

My object in writing this letter is to ask 
for correspondents from the United States. 
I was born in Lagos, the capital city of 
Nigeria. I am 5 feet tall, weigh about 126 
pounds, and having brown complexion. Hob- 
bies are swimming, boxing, riding, hunting, 
fishing. I would like to exchange packages 
of African goods with American articles. 
I could send such things as animal skins, 
crocodile and snakeskin handbags, ivory and 
ebony carvings, daggers, African drums, beads, 
etc. I would like to exchange such things 
for American articles such as sports shirts, 
colorful T-shirts, colorful shirts, colorful 
socks, wallets, fountain pens, and the like. 

I will be very happy if you can publish this. 
—Hameed T. Thain, 70 Great Bridge street, 
Lagos, Nigeria, British West Africa. 


Enclosed please find our advertising 
contract for every month in 1952. We wish 
you every success in the coming year, for 
we feel you are doing a superb job in 
helping to give real stature to display.— 
Irwin Rhodes, Madisonia Manikins, Inc., 
New York City. 

We thank you for the first copy of DIS- 
PLAY WORLD received under our sub- 
scription order. It comes quite up to our 
expectations and we look forward to re- 
ceiving future issues. The enclosed photo- 
graphs are for entrance in the DISPLAY 
WORLD contest.—M. E. Devine, E. P. Rose 
& Son Ltd., Bedford, England. 

During the year I was recalled to active 
duty in the Air Force. Since being re- 
leased, I am display manager at Kart’s, the 
most lively and progressive store in 
Brownsville. I enjoy DISPLAY WORLD 
and would like to continue receiving it. 
I am enclosing a check for $6.50 to cover 
a two-year subscription—J. W. Barranti, 
Kart’s, Brownsville, Pa. 


We are returning herewith the signed 
contract for page 5 for 1952, and we want 
to take this opportunity to tell you that 
our advertising in DISPLAY WORLD has 
been most valuable. 

We feel that you have the outstanding 
medium in the display field, and we will be 
looking forward to retaining page 5 as we 
have in the past—Ray F. Morgan, The 
Morgan Company, Chicago 

Although I have not subscribed to DIS- 
PLAY WORLD for very long, I have read 
it for years. May I congratulate you on a 
wonderful publication, which improves all 
the time—Peter A. Hunt, Taubmans Ltd., 
St. Peters, Australia 
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CL 10 — ACTUAL SIZE 


TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 

Complete the picture of ultra-smartness 
created with plastic anes by os 
ticket holders of clear plastic. 
beautifully molded ticket ae saga are just 
the thing for soft line display. 


CL 10 Package of 50.... ..$ 7.65 
Lots of 100 13.80 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest Hills, N. Y. 








A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 

e TORTOISE SHELL 

e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 




















RUSTIC DISPLAYS — POLES 
SLABS — BRANCHES — BARK 
CEDAR ETC. _—iBIRCH 


RUSTIC — rmccuvr 
FURNITURE 


COMPANY, INC. 
Phones: 9-6479 or 9-6103, Williamstown, N. J. 
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TRADE 
SECRETS 
FOR 
DISPLAY MEN 


Here's the SECRET of greater 
window and display illumination— 
girdle a reflector around your 
window! 

Ilumination in windows is highly 
desirable and costly. Yet it's 
often uselessly spilled. M.E. of 
Middletown, N. Y. says: “been 
told by Rockland Power and Light 
Co. it's not more lights | need, 
but your Valance, to re-focus the 
_ rays back into the dis- 
ploy..." 

Yes, besides sprucing up your 
window luster-back LITHOPHANE 
its bright- 
ness. Test a roll at once. No. 
1311 25° x 1834" $7.95 from your 
jobber or direct. 


ORDER TODAY. 


GARRISON-WAGNER CO., 2018 Wash- 
ington Bivd., St. Louis 3, Mo. 


NATIONAL CLOTHIER SERVICE. 
608 So. Dearborn, Chicage, !!!. 





ISINGLASS VALANCE ve 


5206 Tilden Ave °* Bkly 


STUDY 
WINDOW DISPLAY 


3710-12 N. Cicero Ave., Chicago 41,I1l. 











CRYSTAL ROCK 


Rare Shells — Pegs — Coconuts 
Wood Fickes — Chips — Kubes 
Cork Mooring Buoys — Ming Trees 


Always something new Ask your 
jobber to show our KEW BEE KUT 
line or write direct if necessary. If in 
New York visit our showroom. Twenty 
minutes from Penn or Grand Central 
R. R. stations. 

National Sawdust Co., Inc. (Display Div.) 
65 N. 6th St., Brooklyn 11, N. Y. 


Please send me new FREE catalogue. 


Name 
Address 


City & State 








WANTED 
DISPLAY MAN 


One of our North Carolina associates 
has an opening for an experienced 
Man. A _ quality menswear 
exclusively. Modern 
Located in the 


Display 
store windows 


and interior. state’s 
most cosmopolitan city. 
fully in reply, giving experience, age, 
marital status and approximate salary 
expected. All replies considered strictly 
confidential. Address, LOUIS KREISS, 


200 Fifth Ave., New York City 10, N.Y. 


Please write 

















| ment. 
| stumbled 
| preparing a midnight lunch after returning 





Complete and 
comprehensive course in 


WINDOW DISPLAY 


and INTERIOR DESIGN 
and DECORATION 


at the Whitman Schoo 


Leads to interesting positions with good 
FREE Placement Bureau 


salary ranges. 
é Store Licensed — Request Catalog. 


CLASSES NOW FORMING 
170 RIVERSIDE DRIVE, at 89th St. 


New York City TRafalgar 3-1200 
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VALENTINE Puffed Foil Hearts 
Diccut’ = EASTER Re? 


colorful and Eggs 
—— SPRING 


Natural Wood Trellises, Foil Butterflies, 
‘April Showers’’ Flower Displayers, 
Grass Mats, Scroll Corners, Foil Borders 


THE MULDNER COMPANY 


397 Bridge Street Brooklyn 1, N. Y. 


Papers 








and Foils | 








PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 


DISPLAY WORLD 


My personal compliments to you for your 
editorial “How Wrong Can You Get?” 
which appeared recently in DISPLAY 
WORLD in answer to the article in the ad- 
vertising agency brochure regarding “Twen- 
ty Skids Under Window Display.” You 
certainly gave them both barrels . . . more 
power to you!—Robert J. Jones, The Fair 
Store, Chicago. 


Displayman Is Killed 
During Argument 

Oliver “Bill” Kendall, display manager 
for the J. C. Penney Company, Columbus, 
Ohio, died in St. Francis hospital in that 
city November 13 as the result of a stab 
wound inflicted with a bread-knife. Police 
held his wife, Mrs. Ella Kendall, pending 


| charges of manslaughter after she allegedly 
| admitted stabbing Kendall during an argu- 


She had previously claimed that he 


and fell on the knife while 


from late work on his Christmas displays 


| for Penney’s. 





DISPLAY ws 


DECEMBER, 1951 


Rivkin Now With 
Lawson & Lawson 

Bernard W. Rivkin, formerly with Everett 
Nestell (Day-Glo Color Distributing Com- 
pany) and Pioneer Black Light Company, 
has joined Lawson & Lawson, Inc., point- 
of-sale specialist of New York City. The 
company has recently introduced a small! 
sized black-light unit suitable for window 
displays, counter signs, back-bar pieces, etc. 
It is expected that Rivkin will head a spe- 
cial department for the design and produc- 
tion of these units. 


Mannequin Rental Service 
Established By Madisonia 


Irwin A. Rhodes, Madisonia Manikins, 
Inc.. New York City, has announced a 
mannequin rental service for small shop 
owners and manufacturer showrooms. A 
monthly rental fee will be charged, and 
Madisonia will keep the figures in repair 
and replace them at the end of a year. 


No. 15]... 














Nariomas Distray Dinectoa 





“Bokn m RENSSELAER , N.Y. GEORGE 
WENT TO SCHOOL IN MASSACHUSETTS 
AND TOOK HIS FIRST JOB WITH WOOLWORTHS, 
SPRINGFIELD, LATER RESIGNING TO BECOME DISPLAYM 


REXALL DRUG COMPANY, LOS ANGELES 


FROM COAST TO COAST 
MOPGIES: FISHING AND HOME. 
y BALE Fae pee la Ne < ag’ 
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LOOKING AT IN*YERIORS 


{Continued from page 31) 


A number of special shops such as the 
Gift Gallery are located in various parts of 
the store. The Gift Gallery assembles a great 
many gift items in a sizable shop on the 
furniture floor. Shelves lighted from above 
and below, and shelf units in the walls give 
this shop an airy, inviting appearance. Mer- 
chandise is also displayed on wrought iron 
tables and on a large glass shelf display unit 
in the center. Robert Wessner is Hess’ 
display director. 

At Franklin Simon, in New York City, a 
new restaurant called “The Tureen” has been 
installed with all the atmosphere associated 
with country cooking. The walls are wood 
paneled, with the center column done in brick. 
The counter, too, is made of brick, with a 
thick plain wood top and stools in the shape 
of typical New England chairs. Gleaming 
brass fixtures and pots on the walls create high 
points of color. The lampshades on overhead 
fixtures are a bright red. H. Meissner is in 
charge of the store’s interior displays. 

A newly decorated men’s wear department 
made its bow at Martin’s (Brooklyn) recently. 
Created under the supervision of Mfrs. 
Meredith Mann, display director, this new 
department makes excellent use of various 
shapes and colors and combinations of wood 
for effective design. The suit section (sixth 
photograph) is notable for the clean lines 
along all walls and the unusual zig-zag unit in 
the center. At the end of this display unit a 
modernistic construction of wood juts into the 
slatted ceiling. 

The Specialty Shop at Gimbels (New York) 
is a picture of luxury. Gowns are hung in a 
pale green unit which arches along a reed- 
covered wall. The whole shop has a come- 
hither look, accentuated by the comfortable 
arrangement of sofa, chairs and coffee tables 
under a gleaming chandelier and white-framed 
mirror. There is nothing ordinary in this 
creation of Luke Maletich’s display depart- 
ment. 

Finally, we take a jump out to the West 
coast and into Ohrbach’s, Los Angeles, where 
the jewelry department is stretched along one 
wall with a good deal of design imagination. 
The dark mahogany cases are set in a step 
arrangement to take the monotony out of the 
usual long counter. Inside the cases pale 
blue velvet tiered platforms serve as display- 
ers. The entire back wall, from floor to 
ceiling, is covered with a luxurious drape of 
gray and gold. Bill Meissner, Obhrbach’s 
display director, has created a jewelry depart- 
ment with charm, refinement and distinction. 


Macy's Honors Foley 
For Italian Fair 

A check for $1,000, a silver tray, and a 
special citation have been presented by R. 
H. Macy & Co., New York City, to John 
R. Foley, window display manager, for his 
superb part in arranging and staging the 
“Italy-In-USA” promotion for the store. 
Details of the event are given in the 
October, 1951, issue of DISPLAY WORLD. 
Also honored for his part in the promotion 
was Leo Martinuzzi, store vice-president. 


DISPLAY WORLD 


Self-Merchandising Package 
For Bath Mat Sets 

A completely self-merchandising package 
for selling and displaying bath sets and 
mats is now being made available to deal- 
ers by Regal Rugs, Inc., North Vernon, 
Ind. 

This contemporary, perforated tempered 
“Masonite” display fixture was specifically 
designed to eliminate the many sales, dis- 
play, inventory and maintenance problems 
encountered by retailers now handling bath 
sets. 

The fixture, which occupies only 4 square 
feet of space, is self-maintained. All 
sample mats are securely fastened to the 
display fixture, allowing the customer to 
flip through the pfoven, best-selling selection 
and make her choice without soiling or 
throwing the stock into confusion. Less 
stacking and counter organization for store 
personnel allows them more actual selling 
time. 

In addition to Regal Rugs’ exclusive unit 
control, the fixture itself acts as an inven- 
tory check for the dealer. The back of the 
fixture is equipped with shelves to hold 36 
sets, making if easy to tell at a glance when 
merchandise needs reordering. 

Compact in size, 42 inches high, 24 inches 
wide and 24 inches deep, and handsome in 
appearance and self-inventoried, the fixture 
opens new vistas for linen departments, 
variety and gift stores, carpet departments 
as a tie-in item, and furniture stores as a 
display unit that can be used any place in 
the store. It is being made available free 
by Regal Rugs with a minimum order. 


Government Releases Data 
On Boys’ Measurements 


Printed copies of “Model Forms for Boys’ 


Apparel,” Commercial Standard CS180-52, 
are now available, the Commodity Standards 
Division of the Office of Industry and Com- 
merce, U. S. Department of Commerce, 
announces. 

Proposed by the Limited Price Variety 
Stores Associatien, Inc., and the Mail Order 
Association of America, this Commercial 
Standard covers measurements of boys’ 
model forms for sizes 2 to 20. 

The 21 measurements represent the key 
measurements for apparel sizing, and are 
based on the boys’ body measurement stand- 
ard CS155-50 which*has been endorsed by 
segments of the boys’ apparel industry. 


Offers Free Calendar 
Of Special Events 


The Department of Commerce, 221 North 
LaSalle street, Chicago, is offering free a 
list of 87 special event days and weeks for 
the first three months of 1952. 


Christmas Party 
For St. Louis Club 


The annual Christmas party of the St. 
Louis Display Guild will be held at the 
Forest Park hotel on December 22, starting 
at 6:30 p.m. with a buffet supper. Among 
the entertainment provided will be dancing 
and attendance prizes. 


@ CHANGEABLE PINBAK 
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CLASSIC 
FLOWER CARTS 


Get the feeling of spring 
into your windows early with 
a flower cart displayer. Styled 
in sturdy white wire, these 
flower carts are decorative as 
well as superb merchandisers. 


Top Styli bs an Wire FC-1, 12" x 12" x 26" long. .$10.50 ea. 


SEE YOUR JOBBER OR WRITE: FC-2, 15" x 30" x 30" long. - $16.50 ea. 


The Harry c aket Ge 5219 CENTRE AVENUE, PITTSBURGH 32, PA. 
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Vermilye And Burnham 
Join Stensgaard 

Frank Vermilye, for several years display 
director of Foley’s, Houston, and previously 
for Maison Blanche, New Orleans, has 
joined W. L. Stensgaard & Associates, Inc, 
Chicago. 

Kenneth V. P. Burnham, formerly in the 
display division of Rich’s, Atlanta, and at 
one time display director of J. P. Allen, of 
the same city, has also become a member of 
the Stensgaard organization. He had recently 
been reported as opening his own display 
studio. 

W. L. Stensgaard states that he is ex- 
tremely pleased to have these two men join 
his organization, especially at this time of 
further expansion to keep pace with the 
demand for counsel and services by both 
manufacturers arid retailers for improved 
methods of merchandise presentation and pro- 
motion. 

Vermilye will be located in the Eastern di- 
vision and Burnham will make his head- 
quarters in Atlanta. Both will be trained 
to serve as account executives 

Stensgaard points out: “Since there is 
plenty of goods to be sold, improved methods 
are very much in demand for research proves 
conclusively more goods are sold at lower selling 
costs when properly organized, arranged and 
consumer benefits can be clearly stated. Old- 
fashioned methods result in too much ‘out 
of best sellers,’ lost time and lost sales.” 

The Stensgaard organization now offers a 
helpful service to retailers in analysis and 
research plus practical tested suggestions for 
improved merchandise presented by sections 
and departments. Many manufacturers with 
national distribution have also been added 
to the Stensgaard clients in recent months. 


Fairbanks-Morse Men 
Hear Talk On Display 

Fairbanks, Morse & Co. salesmen and 
office representatives of the Atlanta and 
Cincinnati territories met at the firm’s Cin- 
cinnati plant on December 14 for a two- 
day sales meeting. Speaker at the closing 
session on December 15 was R. C. Kash, 
editor, DISPLAY WORLD, who discussed 
“How Display Can Work For You.” 


Plan Display Club 
In New Zealand 
Displaymen in Dunedin, New Zealand, 
are planning to form a local display club. 
According to Percy J. Kenna, Cadbury Fry 
Hudson Ltd., “Dunedin is a city of 90,000 


| population, situated in the South Island of 


New Zealand. There are at least six large 
departmental stores here, besides other 
stores and specialty shops. The standard of 
display is high and the profession enjoys the 
good will of the whole commercial com- 


} munity. There is regrettably, however, no 


organized social contacts between members 
of the profession and it is hoped the pro- 
posed club will help improve this situation.” 


Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 





DECEMBER, 1951 


Opportunity Exch 


DISPLAY 


WORLD 


ange 








CLOSE-OUT 
STAPLES 


V4 inch copperplated in 
boxes of 5040. 


69c per box 
Samples on request 


Address Box 12XX 
Care of Display World 


DISPLAY SALESMEN WANTED 
Splendid Money-Making Opportunity 
For Full-Time and Side Line Men 


An old established general display house handling a complete 
line of display materials and fixtures is in need of salesmen to 


cover the following states: 


Alabama, Arkansas, 


Georgia, In- 


diana, Kentucky, Louisiana, Mississippi, North Carolina, South 
Carolina, Texas, Virginia, and all New England states. 
Write at once fr attractive proposition. 


Address BOX 10DE 
Care of DISPLAY WORLD 








SALESMEN WANTED 


Fine line of Reed Units, Artificial 
Flowers, Wood Displays, Novelties. 
New England, South, Southwest, 
Midwest and West cosat. 
Address BOX OL 
Care of DISPLAY WORLD 








JOBBERS WANTED 
Profitable sideline. Drop Shipments 
made. Not necessary to carry any 
stock. Handle the KEW BEE KUT 
line. Write for catalog. 
NATIONAL SAWDUST CO., INC. 
65 N. 6th St. Brooklyn 11, N. .¥ 


SALESMAN 
East Coast 
Open for Right Man 

Write Us— 
ARTIFICIAL PLANT 
co. 

Chagrin Falls, Ohio 


SPANISH 
WINDOW DISPLAYMAN 

wishes to exchange display issues 
of magazines with an American 
window displayman. 

LUCAS CARRASCO 

Carretera Estacion 6 

Zamora, Spain 














READY FOR ADVANCEMENT 
Display manager, now with Texas 
store of under one million, eager 
for greater responsibility. Settled, 
married, «dependable, capable, ref- 
erences, interview. Will re-locate. 
Address BOX 12 H 
Care of DISPLAY WORLD 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose: 
e Positions Wanted 
e Help Wanted 
e Salesmen Wanted 
e Used Equipment 
For Sale 
e Used Equipment 
Wanted 
e Business For Sale 
1” x 1 column 
$3.00 
1” x 2 columns 


Opportunity Exchange 
Forms Close January 7 





N. Y. Concern with show room de- 
sirous of representing’ out of town 
manufacturer of disp. items suitable 
for dept. stores and specialty shops. 
Reply fully giving description of 
items and commission. 
S. HALDENSTEIN 
15 West 38th Street, Room 706 
New York 18, N. Y. 











Display Help Wanted 


Several permanent positions 
available in popular price de- 
partment store chain, Chicago 
area. Excellent opportunities 
for those with a year or more 
actual trimming experience 
and a sincere desire to learn 
and advance with a progres- 
sive organization. Write let- 
ter giving age, schooling, ex- 
perience, and salary, in con- 
fidence. 
Address Box 12AA 


Care of DISPLAY WORLD 


If You Manufacture 
DISPLAYS 


for windows, counters, etc., we 
are interested in the distribu- 
tion of new advertising items 
and offer long established ex- 
cellent following of individual 
and department stores in the 
11 Western states and South- 
west. 

Please send samples resp. 
photos with proposition. 


Address Box R. M. 817 


Care of DISPLAY WORLD 


Come to 


Texas 
MR. DISPLAY MAN 


Here’s a Going Display 
Business you can buy 
simply because the guy 
who owns it has Made 
His and Wants to Quit! 


e@LEASE on a_ two-story 
building in metropolitan lo- 
cation in Texas Retail Market 
Center. 

@CAPACITY for unlimited 
production and for volume as 
great as your ambition. 

e NEW LINE in Salesmen’s 
hands now ready for the road. 
It’s an outstanding line of 
exclusive originals sure to 
click. 


PHONE! 


Southwest Business 
Brokers 


2520 Cedar Springs 
Dallas, Texas 
Telephone Riverside 3703 


WIRE! WRITE! 


























Display Man and 
Window Trimmer 


For Ladies Specialty Store 

We have a permanent posi- 
tion with splendid opportunity 
for man who has style and 
selling ideas. Write giving 
full information of former 
employment —'and salary re- 
ceived. 


Address Box 492 
St. Joseph, Missouri 


Salesmen Wanted 


Selling to organizations 
against high commission for 
new line of outdoor decora- 
tions being introduced by 
well-known manufacturer now 
selling to jobbers only. Write 
today for full details. 


Address Box 12BB 


Care of DISPLAY WORLD 


EXPERIENCED 
SALESMAN 


Promotional type to travel 
New England selling equip- 
ment. Exclusive protected 
territory. High income for 
good producer. Write giving 
full details of past experience. 
Confidential. Our men know 
of this ad. 


Address Box 12DD 


Care of DISPLAY WORLD 




















CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 

gtaduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill. 








Thoroughly 
Experienced 
DISPLAYMAN 


Would like to settle in 
Houston or Dallas, Texas. 


At present doing women's 
fashions in an _ outstanding 
mid-west department store. 


Vincent E. Smith 


9512 Dexter St., Detroit, Mich. 
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December, 1926 

George B. Rooney, who had been display 
manager for Lansburgh & Brother, Washing- 
ton, became affiliated with Gimbels, Phila- 
delphia, in the same capacity. A former 
president of the Metropolitan Display Club 
of New York, Rooney was for a time in 
charge of display Abraham & Straus, 
Brooklyn. 

Raymond T. Whitnah joined Walter 
Zemitzsch & Co., St. Louis, in a design and 
sales position. He had been display manager 
for Crosby Brothers, Topeka. 

J. H. Hilton, formerly display manager 
for the George M. Wilson Company, Pitts- 
burgh, took a similar position with Sweet's, 
tRiverside, Calif. 

Edmund C. Bechtold, display manager of 
the Edwards Furniture Company, was elected 
president of the Portland Displaymen’s Club. 
Other officers were: Vernon Turner, Mont- 
gomery Ward & Co., first vice-president; 
Z. E. Averill, Meier & Frank Company, 
second vice-president; Hewitt, Ben 
Selling Company, secretary, and George J. 
Creighton, Oregon City Woolen Mill Store, 
treasurer. 

Don Wellington became display manager 
for Wein’s Cfothing Company, Butte, after 
resigning his position with the W. T. Duker 
Company, Quincy, IIL 

Herman L. Hagen 


for 


Gus 


resigned as display 
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manager for Daly's Department Store, Mil- 
waukee. 

W. W. Yeager, formerly with Wolff,, 
Greisheim & Son, Bloomington, Ill, became 
display manager for FE. M. Kahn & Co., 
Dallas. His first assistant was A. Goldstein, 
formerly with The Fair, Beaumont, Texas. 

Henry Goering resigned as display man- 
ager for The Wonder Store, Fresno, Calif., 
to join the staff of I. Magnin & Co., San 
Francisco. 

December, 1941 

Announcement was made of the resigna- 
tion of Carl V. Haecker as national dis- 
play manager for Montgomery Ward & Co., 
Chicago, in order to become assistant di- 
rector of sales promotion for W. T. Grant 
Company, New York City. Haecker had 
been with Ward's for ten years. 

Catl Ault, Hecht’s Reliable, was elected 
president of the Display Guild of Baltimore. 
Other officers appointed were Charles E. 
Lenhart, Hochschild, Kohn & Co., vice- 
president; Milton J. Hartman, Soloman’s, 
secretary, and John FE. Bonnett, Hecht 
Brothers, treasurer. 

John Miller became display manager for 
Rothschild & Sons, Kansas City, Mo. He 
had peen with Selber Brothers, Shreveport, 
where he was replaced by Robert F. Davis. 

First prize of $200 in a “Flexees” founda- 
tion garment contest went to Harry D. 
Peake, assistant display manager of Hoch- 
schild, Kohn Company, Baltimore. Two 
second prizes of $100 each were awarded to 
Frank G. Bingham, Robertson Brothers, 
South Bend, and William Egreth, Bowman 
& Co., Harrisburg, Pa. 


Following the resignation of A. E. Scott, 
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Kenneth Penney was named display man- 
ager for The Jones Store Company, Kansas 
City, Mo. 

Broadstreet’s, New York City, appointed 
Sheldon Allison as display manager; the 
position had been held by I. Vogel, who 
resigned. 

Robert Harbour, who had been in charge 
of display for Allen & Jemison Company, 
Tuscaloosa, Ala., resigned in order to join 
Fannin’s, Montgomery, Ala., in the same 
capacity. 


Anti-Static Compounds 
Are Announced 


Two anti-static compounds for use on 
plastic surfaces have been announced by 
Merix Chemical Company, 1021 East 55th 
street, Chicago 15. Compound No. 79 is 
used principally on smooth surfaces where 
it is wiped, sprayed or brushed on; it 
renders such surfaces static-free, so that 
they no longer attract lint and dust. Com- 
pound No. 79-OL is designed for use on 
textiles and plastic fabrics. Both are non- 
inflammable, fast drying, and practically 
invisible when dry. Details will be sent 
by the company on request. 


Ryan Handles Display 
For New Gertz Branch 


Display at the new Flushing unit of 


Gertz, Jamaica, L. L., will be under the 
supervision of Harold Ryan, for seven years 
with the main store display department. 
Eric Daniels is display director for the 
firm. 
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Che Sactons Quins 


AND THE BEST OF ALL GOOD WISHES 


FOR THE 


. New Yoo” 


* 





THE L. J. CHARROT COMPANY INC. 
NEW YORK CITY 


“Our Thirty-second Year Serving Display” 














Complete selection of Womens, Mens and Childrens 
mannequins including Femina, on dispiay in our spacious 
‘New York and Chicago showrooms. New York, 47 West 
34th Street; Chicago, 222 West Adams Street. 


, 


CHINA 


MANNEQUINS 


MISSES JUNIORS 


The exquisite Femina series now boasts 
the addition of a new group of 

delightful Juniors. W hether showing the 
lavish gowns of the gala season or the 
simple brevity of summer sportswear, you 
will find Femina mannequins a compliment 


to vour store and to your merchandise. 
Write for photographs and information 
o 


or see your Darling Distributor today! 


Distributors in most principal cities. 


Ves Dil 


L.A. DARLING CO., BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 





{ 


DISPLAY 
WORLD 





VOL. 60 
NOs. 1-6 
VOL. 61 
NOs 1-6 





| er — 


an O8 - ee — a 


UNIVERSITY MICRO FILMS 
ANN ARBOR- MICHIGAN.!ISS3 





RESOLUTION CHART 





100 MILLIMETERS 


INSTRUCTIO NS Resolution is expressed in terms of the lines pérmillimeter recorded bya 
film under: specified conditions. Numerals in chart indicate the numnbiet of lines per millimeter in 
“T-shaped” groupings. 

In microfilming, it is necessary to determine the ‘rediiction ‘ratio and multiply the number of fines in 
chart. by: value to find the number of lines recorded by the film. As an aid in determining. the red 


ratio, the fine above is 100 millimeters in length. Measuring this dine in the film i image and dividing # 
lage, and | 


into100 gives the reduction ratio, Example: the line is.20 mm.long m 


“T-shaped” line: ‘groupings in the film with microscope, and note the wwhds adjac 
‘sharply and distinctly. Be alvioly this number by: the reduction factor to 
limeter. Example: 7.9 group of: lines is clearly recorded while lines 
parated.’ Reduction ratio is 5, and 7.9 x 5 = 39.5 lines ic 
$0 lines per millimeter which are not recorded satisfactorily, 
resolution is between 39.5 and 50 lines per millimeterp 


, as, measured on the film, is a test of the: entire photog 
Rantil recite. 


THIS PUBLICATION IS REPRO— 
DUCED BY AGREEMENT WITH THE 
COPYRIGHT OWNER. EXTENSIVE 


DUPLICATION OR RESALE WITH- 
OUT PERMISSION IS PROHIBITED. 





